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ABSTRACT

The purpose of this independent study was to study attitudes of Metropolitan Electricity
Authority customers towards direct credit payment service. The samples were 400 Metropolitan
Electricity Authority’s customers who had used direct credit payment and those who had not used
it in Bangkok and Nonthaburee.

The results of the study showed that most questionnaire respondents were married males,
in 2 age groups: 41-50 years old and 31-40 years old. Their education was Bachelor’s degree or
equivalent and their monthly income was in 2 ranges: 20,001-30,000 baht and more than 50,001
baht. Their monthly electric bill was 1,001-2,000 baht. For those who had not used direct credit
payment, they paid cash at representative counters the most.

From the study of attitude factors namely knowledge, perception and belief, it was found
that the questionnaire respondents had knowledge about and understanding of direct credit
payment at the average of 9.29 from the total points of 12 or at 77.42%. Most respondents
perceived the availability of direct credit payment and that they would have had to apply before
this mode of payment was in effect. They also perceived that the application for this service

could be done both at the bank and at Metropolitan Electricity Authority. Their opinion on direct



credit payment was that it saved time, saved money on how to make payment, and eliminated the
problems of electricity bill debt and power cut.

From the study of feeling factors, it was found that the respondents agreed with direct
credit payment and they agreed that there should be regular publicity about this payment method.
They agreed that this method of payment saved time the most compared to other payment
methods. As to their opinion on whether Metropolitan Electricity Authority would be able to
solve problems in a timely manner, should mistakes occur about the payment, the respondents
were not sure.

From the study of behavior factors, it was found that the reasons for those who were
using this payment method were convenience, no pressure on payment deadline, saving time and
expense in cash payment, and no worry about power cut. The respondents made decision
themselves to use this payment method. The tendency was they would recommend others to use
this payment method and they would continue to use it themselves.

For those who did not use direct credit payment, the reasons were it was not convenient
and the application was complex. The person who influenced their decision not to use this
payment method were themselves. The factors that affected their reconsideration to use this
payment method were application procedure, promotion upon application, and mistakes from
payment method. The tendency was they would start using this payment method if problems had
been fixed.

The respondents suggested improvement on application procedure and time spent on
application procedure, more speedy money return when there was mistake from the bank, and

gifts for users.



