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Abstract

The objective of this independent study was to study factors which affected buying decision
of steel for maintenance by industrial factories in Samutsakhon. The data was collected from
purchasing department of 100 factories registered with Department of Industrial Works and that
bought steel for maintenance. The data was then analyzed using descriptive statistics, namely
frequency, percentage, and mean.

For general information it was found from this study that most questionnaire respondents
were female, 20-30 years old, with education lower than Bachelor’s degree. They were purchasing
personnel with work experience of 1-5 years. Their factory was company limited and had been
established for 5-10 years, with not more than 50 employees.

For purchasing behavior, it was found that mostly they bought steel for expansion or repair
works. The kind of steel bought the most was round black rods. The expense for steel purchase per
year was more than 500,000 baht. The payment period was 16-30 days. They obtained information
from the Internet the most. The person who influenced the purchase the most was maintenance
department. When they wanted to buy some steel, they compared prices among 2-3 sources before
buying.

Marketing mix factors which affected buying decision of steel were as follow: price, with its

importance rated at 4.23; product at 3.59; place at 3.54 and lastly, marketing promotion at 2.94.



The most important sub-factor for each of the above categories was as follow. For price, it
was cheaper than from other sellers. For product, it was the quality, for example its thickness, length,
strength, smooth surface, and straightness. For place, the purchase could be done on the phone. For
marketing promotion, customers’ purchasing history was recorded for future marketing promotion.

The factors that affected buying decision were in the following order. Organization was
rated at the medium level, personal relationship at the medium level, personnel at the medium level,
and environment at the low level.

The most important sub-factor for each of the above categories were as follow. For
organization, it was policy on emergency purchase. For personal relationship, it was reliability of the
shop. For personnel, it was buyer’s experience and understanding of buying steel for maintenance.
For environment, it was market competition such as the number of steel sellers.

The problem encountered in purchasing steel was that the price was not as previously

offered.



