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ABSTRACT

This independent study aimed to examine the Customer Satisfaction Towards
Purchasing Motorcycle Spare Parts from Mae Kha Panich Chiang Mai Shop, Mueang Chiang Mai
District.

Questionnaires were applied in this study as the research tool collect data from
200 samplings who were Mae Kha Panich Chiang Mai Shop‘s customers. The questionnaire was
conveniently distributed to the samplings; all given data were analyzed using descriptive statistics
including frequency, percentage and means.

The data showed that most customers were male, between 21-30 years old. Most
of them were students who earned between 5,001-10,000 baht per month. Honda brand was the
most used. Motorcycles were 100-250 cc. and had been used for 3-4 years. The reason to buy
motorcycle spare parts was to replace when the old began malfunctioning or for beautiful.
Customers visited the motorcycle parts shop once a month. The cost of buying a motorcycle spare
part averaged 501-1000 baht/Colleagues. People who have influenced their decision to choose

this motorcycle parts shop is friend or partnership.



The results of the study found that the importance of marketing mix factors
showed the highest importance on sub-factors of each marketing mix. In terms of product, the
highest importance was finding a good product. In terms of price, the highest importance was a
reasonable price compared with quality. In terms of distribution place, the highest importance was
an easily noticeable location. In terms of promotion, the highest importance was polite staff and
good service.

The results of the study found that the satisfaction marketing mix factors showed
the highest satisfaction on the sub-factors of each marketing mix. In terms of product, the highest
importance was the shop’s reputation as a reliable and supplier of good quality products. In terms
of price, the highest importance was a reasonable price compared with quality. In terms of
distribution place, the highest importance was convenient location. In terms of promotion, the

highest importance was polite staff and good service



