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ABSTRACT

The objective of this independent study was to study factors affecting buying
decision for cylinders of 120 Rotogravure printing houses in Bangkok and metropolitan areas.
Statistics used to analyze the data were frequency, percentage and mean.

From the study it was found that most questionnaire respondents were male, 41-
50 years old, with Bachelor’s degree. Their position was business owner/manager. Their
company was company limited and had been in business for 6-10 years. The company had 51-
150 employees with registered capital of not exceeding 50 millions baht. The income of the
company was 10,000,001-15,000,000 baht per year. The works they accepted to do was 7-8
colors.

From the study of customer buying behavior, it was found that most
questionnaire respondents bought cylinders when they wanted new models. The frequency of
buying was 11-15 times per month. The expense for each purchase was approximately 10,001-
50,000 baht. They bought most from Dong Yoon Plate Making (Thailand) Co. Ltd. The most
reasons they bought from this source were quick services and standard products. They compared
prices before buying and bought from multiple sources as this gave them choices when there were

problems with their main source. They learned about sources mainly from salespeople.



The marketing mix factors and factors concerning organizational buyers which
affected buying decision at the high level were product, place, environment, and price,
respectively.  Factors that affected buying decision at the medium level were marketing
promotion, internal organization factors, and inter-personal factors.

The sub-factor for product which was ranked first and at the high level was
responsibility when there was problem with cylinders.

The sub-factor for place which was ranked first and at the high level was the
quick delivery.

The sub-factor for environment which was ranked first and at the high level was
current economic situation.

The sub-factor for price which was ranked first and at the high level was suitable
price for the quality.

The sub-factor for marketing promotion which was ranked first and at the high
level was after-sales services.

The sub-factor for internal organization which was ranked first and at the
medium level was organization’s goals and policies. The sub-factor for inter-personal factors

which was ranked first and at the medium level was decision power of authorized person.



