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ABSTRACT 

 

 The objective of this independent study aims at investigating service marketing mix 

factors influencing high-school students in Samutsakorn province to select tutorial institutes. 396 

sets of questionnaires are conveniently distributed to the equal number of samplings from 11 

tutorial institutes: each of 36 samplings (12 students / a grade).  Then, all data derived are 

analyzed by using the descriptive statistics, including frequency, percentage, and mean. 

 Based upon the findings, most respondents were female students in 

Matthayomsuksa 4, 5, and 6 of Science Scheme. Their grade point averages were between 2.50-

2.99 and their parents earned monthly income at 10,000-30,000 baht. Reason in taking classes at a 

tutorial institute was for their better school record. The majority took or was currently taking 

English class at tutorial institutes – mostly at Kru Bird School. 

 Hereafter were shown list of service marketing mix factors which influenced the 

decision of those students to select the tutorial institute at high level: 1) Product factor or in this 

study, the curriculum and documents, of which the most important sub-element was the 

preferable curriculum by teaching each subject with deep-in-detailed content and conjecturing 

contents of each subject in advance, as possibly found in the matriculating examination,  2) 

People factor, of which the most important sub-element was the qualified teachers with good 

teaching competence, 3) Physical evidence and presentation factor, of which the most important 

sub-element was the extensive reputation in an academic term, and 4) Process factor, of which the 
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most important sub-element was the various time tables of each subject for students to choose. 

However, the following lists influenced the decision of those students to select the tutorial 

institute at moderate level: 5) Place factor, of which the most important sub-element was the easy-

to-access location, 6) Promotion factor, of which the most important sub-element was the 

recommendation from friends and seniors, and 7) Price factor or in this study, the tuition fee and 

payment methods, of which the most important sub-element was the various payment channels; e-

banking service via Internet or cash.  


