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Abstract 

 

This independent study aimed to investigate the attitudes of entrepreneurs in 

Amphoe Mueang Chiang Mai towards application of Feng Shui to physical design of the 

business. The instrument tool used in this study was the questionnaires distributed to 270 samples 

on the basis of quota sampling. The data was collected from entrepreneurs as wholesaled and 

retailed entrepreneurs 90 samples hotels, restaurants and services entrepreneurs 90 samples 

manufacturer and construction entrepreneurs 90 samples    

The data collected was then analyzed through descriptive statistics including 

frequency, percentage, and means.  

The results of this study were that the majority of the respondents were business 

owners, male, aged 41 – 50, with bachelor degree and Chinese – Thai. The respondents are 

wholesale and retail entrepreneurs, hotels, restaurants and services entrepreneurs and 

manufacturer and construction entrepreneurs and they have an authorized capital 1 – 5 million 

Baht, ran business for 1 – 5 years and more than 10 years.  

Regarding the respondents’ the attitudes of entrepreneurs in Amphoe Mueang 

Chiang Mai towards application of Feng Shui to physical design of the business, this study was 

based on attitude model which comprises three main components, namely cognitive components, 

affective component, and behavioral component. Firstly, the cognitive component, most 

respondents had understanding about Feng Shui. The percentages of the most understanding knew 
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that Feng Shui comes from China and Feng Shui is able to mix with building, home and office 

design. The most respondents don’t understand that designing with Feng Shui must have Chinese 

instructor and they don’t know that Feng Shui is able to adjust human being’s destiny from every 

day’s environment that they face.      

Secondly, the affective component, most respondents are partly belief and they will 

study more such as asking experts, reading books and improving Feng Shui by themselves. They 

give an important to Feng Shui in average and the most important Feng Shui is Feng Shui is good 

for entrepreneurs/ managing directors’ mind when it is used.   

Lastly, Feng Shui application, the study results found that three business; 

wholesaled and retailed entrepreneurs, hotels, restaurants and services entrepreneurs and 

manufacturer and construction entrepreneurs applied Feng Shui. The first three are having sacred 

item for building,  kind of sacred item and positioning of sacred item. The satisfaction of Feng 

Shui application found that the most respondents have an average satisfaction.  

   


