¥ v
(=)

A A Yy v a o a y a o A A A
¥21509MINUANUVLDA IS NAUAAYDUIIVDININT TUdUNBIIB U IHUNAD
Jq ¥ J Y o Y
M3lszgna lsranss1age AUNIToONIULAIY
MENNUYDITIND

Y

ey Wesniny Ayam
PSyan UsmsgInauriuga (Msaaia)

dd' = 1'% 14 a 4 ~ t4
219158NUS N IMIAUANUVVBETL T99FEATINTIOTYT ValaH
U \
unnage

i3
a A A v

] Y S A = = o a Y a o
ManuANdaTel NiaglszasaiomnyId NAUAAYDUIVOININT TUBUND
A A A 29 ¥ s ¥ ) < Y ¥
waurslninlaemstlszgndldmansadsy o Taglsms NusiusmdeyadIsLUVaD U0
MINNAUAIDE19T UL 270 AU taz19351apnA06191UD TAIAT (Quota Sampling) Ao KNS
I a 1 o ] o @ Y
wudeyannidwesioms Teoutsswaumiteswunlsziananulsznoums aeil - d01u
UsznoumsisziamgsnamduazAnlan 90 510 anulszneumsiszianginelsusy |
AAAIAIT LAZMIUTNMT 90 310 wazaoulszneumslsengsnomskanuazneds) 990
310
d‘ A d‘ 9 9 A . . Y Aaa A
in3ealen 1y lumssiusndoyanotuuadUon ( Questionnaire) 1HaddA
W35 ( Descriptive  Statistics) LA NMILINLUAIANND ( Frequency) AaDA308aE
' = = a Y v
(Percentage) LazAURag( Mean) mmmﬁ;ﬂwamiﬁﬂm on1ls1ema VoAuNY uay
Ed
Yorauonuy aene Uil
=< v 9 ' 1 9y a
HaMIANY1 WU AaeuuuudeuaudIu Inauiveansms mawse o1y
' = =2 [ a = dsl’ ~ 9 o A a
FENIN 41 - 50 U MsfnpszaulSauaas tazdomedu TaggneuuUdoUNNANTUTIND
Y 1 A 9 2 o A a a a A 9 9
Mearsolan Tsuusy Anaa1s n30UVINT HASTININANYTONOAT I Fooay 333
T W a 1 = = 9 o a a = 1 =
MY §INVEIUNALNUIANZITEU 1 — 5 AN AUUUFININ 1 -5 tazwnni 103
Y % P v ) s a a4 o I v !
A eIAlsznouAIuANg AN T NTdBIUIAAMNEINIMANT 83398 WL
9 ! = 9 9 @ o w A ' Y
AnouuuudeunwaIun Ianuianudnlylusgauunais Srdunsn Ao N3 81998

IS { ' ) Y @
!ﬂuﬁTaﬁgﬁNT%Tﬂﬂiglﬂﬁ%u HagnItyN ajq%:ElﬁﬂlﬂﬂliﬂuwuqWﬁﬂwﬁnl‘l!ﬂﬂﬂwjﬂﬂﬂllﬂu@:]



~ 9 o Y] QSJ} ~ a o o 3 A 9
91713 AOIUNVOILNUNNOIFY SIUNIaIUNYTENOUNINS ﬁ']ﬁﬁllﬂﬁglﬂum&!ﬁ@ﬂ

ppuaeunwdIuann liinnuianudhle dduusn fe lins i msesnuuudieaisie

A

v ya A ' ' Y & o o A
ﬁaﬂwmm TONAININD lliJ‘VIiTU’N a’Ni]EJL‘l]uﬁTﬁ@]'iﬂ']i‘]Ji“]J“l%@]WﬂiﬁiJﬂl@Qﬁ\‘]iJG]f'mﬂWﬂ

= P aa o v A '

dunadenluaialsziriuniszsaued
Y A A 9
ATUANVIFD ANNFOUNY

1 4 1 1 ]
ADMEAS 82930 WU AaouuuudeuniuaIu vl
Y

9
W

anu¥e thunan TasazAnuuiu@ndioaiies wu 0wdimuay eruanmisde uag

[ 1

[ @ J { ) o 4
U5u1l5se293edrednesIassauarlinundems ldanudaysemsdszgna ldmansansie

Y] o w o o w 1 o 4 1 {
Tuszaudingihunan szaums Itanudigaensiszgnd lsmanssnde Aundegaga
A s Y A o Y A a9y Y a Yy a
Ap MaN3 81338 W1 l¥azlinafnon1ved / JUTH15 Audale

a 9 1

v 79 ¥ ¢ v "y o &
ﬂWUﬂ'li‘]J‘i%EJﬂﬁi“b’ﬁWﬁ@]‘iﬁl’Nﬂﬂ NWUN @ﬂi%ﬂﬂ‘ﬂfﬂi‘ﬂ\i 3 sznn Ao TININE
A9 = [ A a a a A 1 9 Y o 4

wsoman I‘i\‘lllﬁll NAAINITHIDINUUINIT LASTININITHANNIDNDATN vlﬂun’f]'lﬁ1ﬁ@]iéj’3\1
9 Y o w A ~AA o o & o A o &a & o 1
ﬂﬂvlﬂcl%blu 3 A1AULTD AD MsudAnadnslszdioins ﬂiglﬂﬂﬂlﬂﬂﬁ\?ﬁﬂﬂﬁﬂ‘ﬁ LUASAUINTUN
cs' Qall A [ Q‘{Q QJ o w 1 = 1 q ¥ 4 9 T 9
NAVOIAIANATNTD AU mumquwa% G]@ﬂ'liﬂigﬁc!ﬂﬁshfﬁ'lﬁﬁia?{li]ﬂ NUNHADLY

=~ = 1 [
puvaevaianuianelaegluszduihuna



Independent Study Title Attitudes of Entrepreneurs in Amphoe Mueang Chiang Mai

Towards Application of Feng Shui to Physical Design of the

Business
Author Mr. Tanarak Kammoolta
Degree Master of Business Administration (Marketing)

Independent Study Advisor Associate Professor Orachorn Maneesong

Abstract

This independent study aimed to investigate the attitudes of entrepreneurs in
Amphoe Mueang Chiang Mai towards application of Feng Shui to physical design of the
business. The instrument tool used in this study was the questionnaires distributed to 270 samples
on the basis of quota sampling. The data was collected from entrepreneurs as wholesaled and
retailed entrepreneurs 90 samples hotels, restaurants and services entrepreneurs 90 samples
manufacturer and construction entrepreneurs 90 samples

The data collected was then analyzed through descriptive statistics including
frequency, percentage, and means.

The results of this study were that the majority of the respondents were business
owners, male, aged 41 — 50, with bachelor degree and Chinese — Thai. The respondents are
wholesale and retail entrepreneurs, hotels, restaurants and services entrepreneurs and
manufacturer and construction entrepreneurs and they have an authorized capital 1 — 5 million
Baht, ran business for 1 — 5 years and more than 10 years.

Regarding the respondents’ the attitudes of entrepreneurs in Amphoe Mueang
Chiang Mai towards application of Feng Shui to physical design of the business, this study was
based on attitude model which comprises three main components, namely cognitive components,
affective component, and behavioral component. Firstly, the cognitive component, most

respondents had understanding about Feng Shui. The percentages of the most understanding knew



that Feng Shui comes from China and Feng Shui is able to mix with building, home and office
design. The most respondents don’t understand that designing with Feng Shui must have Chinese
instructor and they don’t know that Feng Shui is able to adjust human being’s destiny from every
day’s environment that they face.

Secondly, the affective component, most respondents are partly belief and they will
study more such as asking experts, reading books and improving Feng Shui by themselves. They
give an important to Feng Shui in average and the most important Feng Shui is Feng Shui is good
for entrepreneurs/ managing directors’ mind when it is used.

Lastly, Feng Shui application, the study results found that three business;
wholesaled and retailed entrepreneurs, hotels, restaurants and services entrepreneurs and
manufacturer and construction entrepreneurs applied Feng Shui. The first three are having sacred
item for building, kind of sacred item and positioning of sacred item. The satisfaction of Feng

Shui application found that the most respondents have an average satisfaction.



