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ABSTRACT

The purpose of this research was to investigate the attitudes of Boutique hotel
entrepreneurs in Chiang Mai province towards organic vegetables based on an attitude theory which
consists of three components on the aspects of cognitive component, affective component, and
behavior component. Attitudes towards organic vegetables involved three components, namely,
health, safety and environment.

The data were collected from questionnaires distributed to 36 Boutique hotel entreprencurs
in Chiang Mai province.

Based on the results of current study, the majority of the respondents were female with age
range between 31 — 40 years old with Bachelor degree education. Their positions were restaurant
managers. From the information of boutique hotels, most of them had been established for 1-5
years with no more than 20 rooms and most of the customers were foreigners.

For the cognitive component, the respondents had knowledge and understanding towards
organic vegetables at high level for the benefits to health, safety, and environment.

For the affective component, the respondents also felt proud at high level to service the

customers for their health, safety, and environment.



For the behavior component, the majority of respondents chose to purchase organic
vegetables of the Royal Project Foundation from supermarkets during the morning between 05.00
— 08.00 AM. The crucial factor for purchasing organic vegetables was based on the attitude that
the respondents could contribute to customer services relevant to health, safety, and environment.
Chefs, purchasing department and restaurant manager were those who had influences on the
purchasing decision. The most purchased vegetables was cos salad at the quantity of 1-5 kg/week
and the average value of no more than 1,000 baht/week. The problem found was the lack of

public relation such as advertisement.



