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ABSTRACT 

 

� ZYOG� OPRI[IPRIPH� GHNR\� FOSIR� FH� GHNR\OP]� F^KNH� retailers satisfaction towards 

marketing mix of Minere mineral water in Mueang Chiangmai District.�ZYI�RFHF�_IJI�TK``ITHIR�
LJKS� 0?9� JIHFO`IJG� FPR� _IJI� FPF`\aIR� ^\� F[[`\OP]� HYI� RIGTJO[HObI� GHFHOGHOTG:� IB]B:� LJIcNIPT\:�
[IJTIPHF]I:�FPR�SIFPB
 ZYI� JIGN`H� KL� HYI� GHNR\� GYK_IR� HYFH�SKGH� KL� HYI� JIG[KPRIPHG�_IJI� LISF`I� ^NGOPIGG�
K_PIJG:�_OHY�F]I�^IH_IIP�0?�HK�29�\IFJG�K`R�FPR�_OHY�HYI�FbIJF]I�SKPHY`\�GF`IG�NPRIJ�89:999�
MFYHZYI\�YFR�^IIP�JNPPOP]�HYIOJ�^NGOPIGG�LKJ�2�HK�8�\IFJGB�ZYI�`KTFHOKP�KL�HYIOJ�^NGOPIGG�_FG�OP�
HYI� TKSSNPOH\� FJIFB� ZYI\�SKGH`\� GK`R� RJOPWOP]�_FHIJ� FPR� GHO``� SOPIJF`� _FHIJB� QNJF�SOPIJF`�
_FHIJ�_FG�HYI�^IGH1GI``OP]�^JFPRB�Q�YF`L�`OHIJ�^KHH`I�_FG�HYI�SKGH�[K[N`FJ�GOaI�LKJ�GF`IGB��EOPIJI�
SOPIJF`�_FHIJ�YFR�^IIP�GK`R�LKJ�?�HK�0�\IFJGB�ZYI�_FHIJ�_KN`R�^I�JIKJRIJIR�_YIP�HYI�GHKTW�_FG�
KNHB�ZYI�_FHIJ�_FG� JITIObIR� OSSIROFHI`\�FLHIJ�^IOP]�KJRIJIRB�dFTY�KJRIJ�_FG� `IGG� HYFP�?:999�
MFYHB�ZYI�KJRIJ�KL�HYI�_FHIJ�_FG�[FOR�_OHY�PK�TJIROH�HIJSB�ZYI�JIFGKP�LKJ�GI``OP]�HYI�_FHIJ�_FG�
HYI� [JKbOGOKP� KL� GHKJI1RI`ObIJ\� GIJbOTIB� ZYI� [IJGKP� _YK� RITORIR� HK� KJRIJ� HYI� _FHIJ� _FG� HYI�
^NGOPIGG� K_PIJ� YOSGI`LB� ZYI� OPLKJSFHOKP� LJKS� GF`IG[IJGKP� GN[[KJHIR� HYI� JIHFO`IJ� RITOGOKP� OP�
KJRIJOP]� HYI� _FHIJB� ZYI� OPLKJSFHOKP� LJKS� HI`IbOGOKP� FRbIJHOGISIPHG� FLLITHIR� HYI� RITOGOKP� KL�
^N\OP]�HYI�_FHIJB��
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� ZYI�JIGN`H�KL� HYI�GHNR\�KP�HYI�retailer satisfaction towards marketing mix of Minere 

mineral water showed� HYFH� HYI� GFHOGLFTHOKP�_FG� FH� YO]Y� `IbI`� _OHY� [`FTI� FPR� [JKRNTH� FG[ITHGB�
ZYIOJ�GFHOGLFTHOKP�_FG�FH�SKRIJFHI�`IbI`�_OHY�[JOTI�FPR�[JKSKHOKP�FG[ITHGB�
� eKJ� [JKRNTH� FG[ITH:� HYI� GHNR\� LKNPR� HYFH� HYI� LOJGH� H_K� GN^1LFTHKJG� _YOTY� HYI�
JIG[KPRIPHG�_IJI�GFHOGLOIR�_OHY� HYI�SKGH�_IJI� HYFH�EOPIJI�^JFPR�_FG�_I``1WPK_P�FPR�_ORI`\�
FTTI[HIR�FPR�HYFH�EOPIJI�SOPIJF`�_FHIJ�TFSI�OP�bFJOKNG�GOaIGB�
� eKJ�[JOTI�FG[ITH:�HYI�GHNR\�LKNPR�HYFH�HYI�LOJGH�H_K�GN^1LFTHKJG�_YOTY�HYI�JIG[KPRIPHG�
_IJI�GFHOGLOIR�_OHY�HYI�SKGH�_IJI�HYFH�HJFRI�TJIROHG�FPR�SFP\�[F\SIPH�SIHYKRG�_IJI�FbFO`F^`I�
FPR�HYFH�HYI�_YK`IGF`I�[JOTI�KL�EOPIJI�SOPIJF`�_FHIJ�_FG�JIFGKPF^`IB�
� eKJ�[`FTI�FG[ITH:�HYI�GHNR\�LKNPR�HYFH�HYI�LOJGH�H_K�GN^1LFTHKJG�_YOTY�HYI�JIG[KPRIPHG�
_IJI�GFHOGLOIR�_OHY�HYI�SKGH�_IJI�HYFH�HYIJI�_FG�RI`ObIJ\�GIJbOTI�FPR�HYFH�HYI�RI`ObIJ\�_FG�LFGH�
FPR�JI`OF^`IB�
� eKJ� [JKSKHOKP� FG[ITH:� HYI� GHNR\� LKNPR� HYFH� HYI� LOJGH� H_K� GN^1LFTHKJG� _YOTY� HYI�
JIG[KPRIPHG�_IJI� GFHOGLOIR�_OHY� HYI�SKGH�_IJI� GF`IG[IJGKPG�_IJI� [K`OHI:� [FOR� FHHIPHOKP� HK� HYI�
JIHFO`IJG:�FPR�JI]N`FJ`\�bOGOHIR�HYI�JIHFO`IJG�FPR�HYFH�HYIJI�_IJI�FRbIJHOGISIPHG�KP�HI`IbOGOKP�FPR�
OP�SF]FaOPIGB�
�
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