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ABSTRACT

The objectives of this study were to investigate the approach of using electronic-mail
marketing strategy and to investigate the approach of measurement and analysis the success of
electronic-mail marketing strategy.

The result from the depth interview with 10 customers who had experience in buying the
craft product in Chiang Mai and using electronic-mail found that the key success factors of
electronic-mail marketing strategy were offer, subject line, image file displaying, color tone, the
content length, image and text positioning and call to action section. This result revealed that
there were appropriate factors to design 4 email templates. The difference factors in 4 email
templates were color tone by using hot colors tone and the same color tone as the website, the
content length which are short, compact and very long content. The same factors in all 4 email
templates consisted of offer product discount, direct subject line with using marks or symbols,
image file displaying by using text and image in the content, image and text positioning by
separating text and image, call to action section by using web-link with text and image.

The study of measurement and analysis of the success in electronic-mail marketing
strategy was collected data by sending 4 email templates to 500 target group of Bithong-
studio.com. Each email template was sent to 125 persons. The finding was the 3" email template
which difference from the other template by using the same color tone as the website with

compact content got the best response from target group. As there were 61.54% of click through



rate compare with the total number of email opened, 37.50% of completed all required process
and 2.40% of responded rate. The measurement of the strategy success found that opened email
rate is 13.28% which is in acceptable level when the standard rate is 10-20%, 3.40% of click
through rate compare to the total number of receiving email is below the standard rate which is 5-
10%, 23.53% of completed all required process is below the standard rate which is 40-60%, 0.8%
of responded rate and 50% of referral rate. As a whole found that using the electronic-mail
marketing strategy still not success as hoped. As it can attract the target group to open an email
and click on the link to visit the website in acceptable level but cannot attract the target group to

buy the product.



