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ABSTRACT

This independent study aimed to study customers’ attitude towards Cardless Service
of Bank of Ayudhya Public Company Limited in Mueang Chiang Mai District. The study was
proceeded by data collecting. The questionnaires were collected from 325 people. Data analysis
was completed by using descriptive statistics and presented in the forms of tables, percentage, and
mean. The consequences of the study were shown follows:

The study indicated that most respondents were single female who were under 30,
including undergraduates, and Bachelors. They worked as businessman or merchant with average
monthly income of 20,001-30,000 baht.

Regarding to the elements of attitude in term of knowledge and understanding, it
was found that 64.31 percent of respondents knew about “Cardless” services from television
most; 40.67 percent. Most respondents (89.95 percent) knew that money transfer was available
by using ATM of Bank of Ayudhya Public Company Limited or the system of online internet.
77.03 percent knew about where Cardless service could be used. 62.20 percent knew that the
bank would send the pin code of receiving money to a transferee. Nevertheless, the respondents

did not know many conditions of “Cardless” service. Firstly, 68.90 percent did not know the



condition of money transfer in case of wrong receiving money. Secondly, 62.68 percent did not
know a fee. Lastly, 58.85 percent did not know the condition of receiving money.

Regarding to the elements of attitude in term of opinions, it was found that most
respondents who used “Cardless” service had a high level of agreement on several factors,
including product, the channels for service, and marketing promotion. As for the price factor,
respondents had a medium level of agreement. On the other hand, respondents who never used
“Cardless” service had a high level of agreement on product, price and marketing promotion
factors. Besides, they agreed on channels for service in a medium level.

Regarding to the elements of attitude in term of behavior in selecting “Cardless”
service of Bank of Ayudhya Public Company Limited in Mueang Chiang, it was found that most
respondents had used “Cardless” service for more than 1-3 months for their business. They used 2
-3 times a week, on Saturday — Sunday at 8.01p.m. — 12.00 p.m. The amount of transfer was less
than 2,000 baht per each time.

Finally, the most respondents (49.76 percent) used service never recommended
“Cardless” service to other people. A majority of respondents who never used “Cardless” service

liked the service (54.31 percent) and would use the service in the future (96.83 percent).



