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ABSTRACT

This independent study aims at studying employee engagement in Thai Military Bank
(Public) Company Limited at branch and office in Chiang Mai. The population of the study
consisted of 192 employees from 14 branches and 3 offices in Chiang Mai, namely Chiang Mai
Branch, Fang Branch, Hot Branch, Talad Nonghoi Branch, Thanon Changclan Branch, Thanon
Huaikaeo Branch, Talad Varorot Branch, Sanpakhoy Branch, Si Yak Kuangsing Branch, Thanon
Changpuak Branch, Hangdong Branch, Thanon Suthep Branch, Thanon Moonmuang Branch,
Central Plaza Chiang Mai Airport Branch, Chiang Mai Zone Office, SMEs Zone Office and
International Trade Services Office. The data was collected from self-administrative questionnaire
and was then analyzed using descriptive statistics i.e. frequency, percentage, mean and

regression.

The results of study show that most of the employees were female, between 25-31 years
old, graduated with Bachelor’s degree. Most of them had been working for 11-15 years, with
salary between 10,000-20,000 baht per month, and worked in Banking Officer position. The
Employee Engagement towards Thai Military Bank (Public) Company Limited, Chiang Mai
Province was at the “Engaged” level. The factors ranked from the highest to the lowest level were
company, leadership, job, and human resource management. The factors that effected employee

engagement significantly were organization and leadership.



