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ABSTRACT

The independent study aimed at studying service marketing mix factors affecting
male customers towards selecting medical beauty clinics in Mueang Chiang Mai District. The
instrument were questionnaires used to collect data from 200 male customers who had used
medical beauty clinics in Mueang Chiang Mai District. The data were analyzed by descriptive
statistics: frequency, percentage and mean.

The results found that most samples were single and age from 21 to 25 years old.
The average income was from 5,000 to 10,000 baht per month. They were students and their
highest education level was bachelor degree or was studying towards the degree. By analyzing
consumers behavior, the results showed that most samples had the favorite medical beauty clinic.
The popular services customers used were acne treatment, blemish treatment and other skin
problems treatment. The average cost of services was from 251 to 500 baht per visit. They also
used services from once or twice a month. The time for using the services was uncertain. The
preferable dates for using the services were Saturday and Sunday. Customers made decision by
themselves in choosing services. Source of information that affected customer’s decision towards
selecting medical beauty clinics was from friends and acquaintances. Most of medical payments

were paid by cash.



The results showed that all service marketing mix factors affected male customers
towards selecting medical beauty clinics were of high level and ranked from scores as follows:
people, product, price, place, process, physical evidence and promotion factors, respectively.

The most important sub factors which affected male customers towards selecting
medical beauty clinics were of the highest level and ranked from scores as follows: sufficient and
suitable doctor suggestion, reasonable price of products and services, knowledge of staff, friendly
clinic image, impressive services, enthusiastic services, service-minded staffs, modern technology
used at the clinics and cleanliness of medical instruments, convenient and adequate parking space,
flexibility of services suitable for customer needs, professional staffs, famous and reliable clinic,
reasonable medicine price, new product and services exhibitions and free trial treatment offer,
empathy, clean and tidy environment, information about price and details of services, and various

kind of services.



