ForsoamsnuauLdasE  LUINNMIIATIEHAUNUINENMTUTMTFINUFIIIN

o w

a o a aA d‘
UDNUIHN DBUNLITIANDNINDT 1NN

A= vy v a
aznIsNMsNUSnImMsaua UV ase

4 a = oA [
TOIMTAATINTYIPITIUT LATUSIGND GWQWiﬂﬁﬂéﬂHWWﬁﬂ
4

4 a J a S (= v
019138 AT.UUNNY PNLBNIA 219150NUT 15
U |
UNANE

a g a L4 4 a a a
ﬂWﬁﬁ}uﬂ%WL!UUﬂﬁig !??N LLu'J‘V]NﬂWi'J!ﬂﬁ1$ﬁ§§|juﬂu!ﬁ@ﬂ?ﬁUiﬁWi‘ﬁiﬂﬁ]LcﬁiﬁJﬂﬂlﬂﬂ

Av Aa aA A o w =5 S A = a <Y A
VIEN dUNLTIANDNINDT 31DA N?@Qﬂﬁgﬁ\iﬂlWﬂﬁﬂH"lLLu'WlNﬂTS?LﬂﬁT%W@HVJULW’DﬂTﬁ
yas

9 EJ
a a a @ @ J a @
UIWIITINIUBITUN fﬂﬁﬁﬂ‘lﬂl'lﬂi\iﬁﬁlcb"l‘ﬁﬂ'lﬁi')ﬂﬁ')lliﬂﬂﬂ?iﬁllﬂWHﬂléjﬂiﬂTi Llagﬁjﬂﬂfni

themsQuuaziy® 5908959105 90901a9INUMIRULAZIBNAITTIBNUAN VOIUTHN

= o w

a A =
DUNLTIANDNINDT 1N

== J a o 9 a 9 a =9 @
WHaNIIANHINUIN ﬂ1i’)£ﬂ‘i?$ﬁ1ﬂiﬂﬁiNﬁ1MWQﬁﬂiiuﬁunu AaMsuAUNUAULLS

Y = v £ a v I Y o
AUNUMAIN uamunuwﬁm “N‘Irﬂﬂﬂ’l)ﬂﬁﬁ'ﬂﬂimwﬂ@unuWﬁNﬂﬂﬂLﬂuﬂu%uNuuﬂi Iag

a

9
a9

Aunuasi Idiu femsawmnsarhdeyaasna i ldsaieui lsnanuamisdunu

@ ) a <Y a o @ v o J9 a
auls m"lﬂamﬁwwﬁunualukummimmwumhli Tago1fonNNFURUT Aunu Ui

q

° £ 9 a a J o 1 a 9 o Ay uaj @
Llﬁxﬂﬂﬁ G]Ni“]fmﬂuﬂﬂﬁ’)miW%ﬁ m”limumu ANUNUY ﬂ@ﬂmWﬂLLﬁ%ﬂWﬂiﬂﬁ@ﬁﬂﬁ FINENS

o a d Y a Y o a [ s A Yy a 9
il nsgddunulugvesmsdadulalumssmuaninwaadual e Inguswis 141y

QU

msNnauwy tazdaaulalusinaas la)



Independent Study Title Cost Analysis Guidelines for Ceramics Business Management

at the Imperial Pottery Company Limited

Author Mrs. Pukkanun Suwunsura

Degree Master of Accounting

Independent Study Advisory Committee

Assoc. Prof. Suvanna Loahavisudhi Advisor
Lect. Dr. Manatip Tangeakchit Co - Advisor
ABSTRACT

The independent study “Cost Analysis Guidelines for Ceramics Business Management at
the Imperial Pottery Co., Ltd., aims to study the costs of this ceramics business. Data was
collected from interviews with the management team and the Finance and Accounting Managers,
and from financial statements and other relevant financial documents produced by Imperial
Pottery Co., Ltd.

According to the finding, an analysis of the cost structure showed that the business incurs
three main types of costs, these being: variable costs, fixed costs and mixed costs. However, if the
company is able to transfer mixed costs into the variable cost and fixed cost categories, it will be
able to utilize the new data in order to produce an income statement based on a variable cost
method, and to conduct cost analyses in terms of profit planning using the relationships among
costs, volumes and profits, the contribution margin, the break-even point, sales volumes and the
projected profits, an analytical techniques. Moreover, such data might be used in a cost analysis
with respect to product pricing. Furthermore, the management team will be able to incorporate

these results into their strategic planning and decision making activities.



