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Abstract

The Objective of this study was to find out the behavior of local people for restaurant
selection in Pan District, Chiang Rai province. The author collected data by using questionnaire
soliciting information from 400 local people who came to the restaurants in Pan District, Chiang
Rai province. The obtained data was analyzed by descriptive statistics i.e. frequency, percentage
and means.

The study revealed that most of the questionnaire responders were female, 21-30 years
of age, married, graduated with Bachelor degree and worked for private companies. Their average
income was less than 10,000 baht per month and they had lived in Pan District, Chiang Rai
province for more than 10 years.

For the behavior on restaurant selection, it was found that the responders liked Thai
food in the restaurants and the most frequently visit restaurants were fast dish restaurant which
were located in general. The selected restaurants would be close to their work place. Those who
persuaded to use the service of the restaurant were friends, however, the days and months of
visiting the restaurants were uncertain and the time was in the evening. The frequency of visiting
the restaurants was more than 4 times per month. When they went to the restaurants, there would
be 3-6 people to have meals together and each one paid for the food cost approximately 50-100
Baht.

In term of the marketing mix which affected the restaurant selection, it revealed that

the factors which were much important consisted of personnel, physical environment, service



procedure and distribution channel and the factors which were important at the moderate level
were products, prices and sale promotion.

When the author considered the sub factors of the marketing mix, it was found that the
highest means of the sub factors which affected the restaurant selection were as follow. Product
was clean food; price was clear price informing, distribution channel was sufficient parking lot,
sale promotion was that someone introduced the restaurants to them, service procedure was right
service, physical environment was cleanness and neatness and personnel was polite and friendly
workers. The means of these sub factors were equal.

The most frequent problem found when visiting the restaurant was delayed service, then,

the workers were impolite and the food was not clean, respectively.



