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ABSTRACT

The objective of this independent study was to study employee engagement among
staff of Small & Medium Entrepreneurs Business (SME) Segment Group, Kasikorn Bank Public
Company Limited in Bangkok. The data was collected using questionnaire distributed to all 120
staffs of Small & Medium Entrepreneurs Business (SME) Segment Group, Kasikorn Bank Public
Company Limited in Bangkok. The data was then analyzed using descriptive statistics namely
frequency, percentage, and mean, as well as inferential statistics, namely Independent Sample T-
test, Analysis of Variance: One Way ANOVA, and Linear Regression.

It was found from the study that most questionnaire respondents were male, 41-45
years old, single, with Bachelor’s degree. Their monthly income was 45,000-50,000 baht and
their work period was 21-25 years.

The results of the study showed that employee engagement was at the “engaged”
level and the opinions of the staffs towards factors affecting employee engagement was ranked at
the high level. These factors were ranked in the following order: leadership, organization, human
resource development, and work. When considering statistic signification, it was found that

human resource development and leadership significantly affected overall employee engagement.



The personal factors that significantly affected employee engagement were marital status,
experience from other jobs, and their position in the organization, while gender, age, education,

income and work period did not significantly affect employee engagement.



