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ABSTRACT

The objective of this independent study was to consumer behavior towards using
drinking water vending machine in Amphoe San Kampeang Chiang Mai Province. The data was
collected from questionnaires received from 396 sample consumers of used. The analysis of data
was performed by descriptive statistics and inferential statics.

The results of the study shown are male and female in the same proportion as the
majority age group 21-30 years, single status and approximate monthly income of 7,001 — 10,000
baht per month .Characteristics of a single residential home, the members of the family was 2-3.

The consumer behavior toward using found that most respondents recognize drinking
water vending machine as seen from various locations, know someone who recommended that
water well systems. For reasons to adopt drinking water vending machine because it was
convenient for use and located near residential or office. Consumers choose the popular water
systems R.O. water system (Reverse Osmosis) by themselves will decide, the location-based self-
service regular is close to accommodation by usually close to 3 times per week, period is the most
time at 18.01-21.00 am amount of 5-10 baht per time. Popular used to contain water is a large
plastic bottle (1000-1500 cc) and will be clean all containers before used. The consumption of
water before Drinking Water Vending Machine ware installed they mostly had bought from the
shop, most consumers known brand of a variety of Drinking Water Vending Machine such as
Aqua Teak, Fresh Drink, Global Water, Hydro Fresh, Ozone Drinking Water, RO Water, and

many people are not interested in branding.



Marketing mix factors that influencing the decision to using drinking water vending
machine in Amphoe San Kampeang Chiang Mai Province. Found that the critical factor in all
high levels. Sort by factors such as the average distribution factor, pricing factors, product factors

and promotional factors, respectively.



