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ABSTRACT

This independent study aimed at investigating how media exposure affecting 

consumer buying decision towards dietary supplements for weight control in Mueang Chiang Mai 

District. The data were collected from consumers in working aged of 18 to 60 years old who had 

bought dietary supplements for weight control within 6 months prior to the time of data 

collection. The samples for this study were 400 and selected by quota sampling at 8 chained and 

franchise drugstores in Mueang Chiang Mai District. The data were collected by using 

questionnaires and were analyzed and presented in frequency, percentage and mean. 

The study found that most of the respondents were female, 25 to 31 years old, single, 

with Bachelor’s degree. Most of them were working as employees with an average monthly 

income of 5,001 to 10,000 Baht and had normal with proportional figure. Each spending for 

dietary supplements for weight control ranged from 501 to 1,000 Baht and most supplements 

were bought at drugstores. The frequency of purchase was once a month and the most bought 

supplements were in tablet and capsule. Most supplements had the function for trapping 

carbohydrate and reducing sugar absorption. 



From the study, the most exposed media were magazines, sales people, and peers 

such as friends or family members. The exposed media affected buying decision most was 

medical personnel such as pharmacists at drugstores, friends or family members, and sales people. 

For media exposure behavior that affecting buying decision, the results of the study 

were as follows. 

At need recognition stage, the study found that most respondents received 

information the most about mechanism in controlling weight following by price and ingredients 

of product. They received such information mostly from peers such as friends or family members. 

At information search stage, the study found that after they were interested in buying 

dietary supplement for weight control, they needed more information about price, ingredients and 

mechanism in weight controlling. They received such information mostly from medical personnel 

such as pharmacists in drugstores. 

At the stage of alternative evaluation and making decision, the study found that the 

most important reasons for buying dietary supplements for weight control were to terminate 

excess fat in order to have good figure and to maintain body weight and be healthy. 

At the stage of consumption and post-purchase evaluation, the study found that most 

respondents compared price, side effects and mechanism in controlling weight. They received 

such information mostly from internet.


