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ABSTRACT

This independent study aimed to examine the marketing mix factors affecting
manufacturers in Northern Region Industrial Estate towards selecting of machine parts suppliers.
The data collecting was done through the use of questionnaires to gather data from 75 decision
makers who selected external machine parts suppliers within the Northern Industrial Estate.
Descriptive statistics were employed in data analysis, such as frequency distribution, percentage,
and mean.

The result of the study found that most of the questionnaire respondents were male, aged
between 26 — 30 years old, worked as a procurement staff, had 1-5 years working experience, and
had achieved a bachelor’s degree level of education. There were mostly 2 — 3 decision makers.
The manufacturer’s decision makers for selecting external machine parts’ suppliers worked as a
procurement manager. Most of their business type was the electronics industry which was located
in the Export Processing Zone. The business form was a limited company. 32 percent of the
investment practice was a joint venture between Thai and the foreign investors. 48 percent of the
administration practice was a branch of foreign establishment which held 100 percent shares. The
reason for selecting the service of the present machine parts’ suppliers was the quality of the
service provider’s merchandise/work. The information about the service provider of the present
machine parts’ suppliers was received from the sales representatives who made a direct contact.

The present policy of selecting external machine parts’ suppliers was to select more than one



source, but no more than two sources. The present organization’s internal factor effecting the
external machine parts procurement was the users’ objectives. The average amount of a total
external order/production of machine parts was 100,001 — 500,000 baht and more than 500,000
baht per month.

The research result of the marketing mix factors found that the key factors for selecting
the external machine parts’ suppliers which had the highest average were; product’s quality; low
price; as well as sales representatives’ empathy, knowledge and proficiency; and the accuracy
and speed of the delivery.

Product Aspect : Three factors which had the highest influence were in order as
followed; the product’s quality, the machine parts which produced accordingly as ordered, and
the after-sale service.

Price Aspect : Three factors which had the highest influence were in order as followed;
the selling price of the product, the lower price comparing to the other suppliers, and the quantity
discount.

Channel of Distribution Aspect : Three factors which had the highest influence were in
order as followed; the timely delivery, the accuracy of delivery as ordered, and the speedy
transportation and the convenience of contact with the service provider.

Marketing Promotion Aspect : Three factors which had the highest influence were in
order as followed; the occasional offering of special discounts, the technical documents of the
machineries, and the advertisements of the product through various types of media such as
newspaper, website, and magazine.

People Aspect : Three factors which had the highest influence were in order as
followed; sales staff had good knowledge and manageable skill of the products, the ability of the
staff in solving the customer’s problems, and the ability of the staff in providing advice to the
customer.

Process Aspect : Three factors which had the highest influence were in order as
followed; the speedy product delivery to the customer, the speedy production and procurement of
the machine parts, and the speedy response to the customer’s problems.

Physical Evidence Aspect : Three factors which had the highest influence were in order

as followed; the acquirement of certificates or standards guaranteeing the capability, the tidiness



in displaying the machine/equipment in the store, and the appearance of the machine/equipment

and the appearance and color of the packaging.



