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ABSTRACT

This independent study aimed to investigate corporate-customer satisfaction
towards services of Kid Dee Thum Dee Rang Dee Organizer Company Limited. Data were
collected from 30 company corporate-customers; then, were analyzed by descriptive statistics,
including frequency, percentage, and mean.

The findings of this study showed that the number of male corporate-customers was
higher than females. Most of them were in the ages between 31-40 years with postgraduate
educational level and worked in a position of Marketing Manager. Among these corporate-
customers, they were mostly from the business categories of commodities factory. The first
reason in choosing Kid Dee Thum Dee Raeng Dee Organizer Company Limited was given to the
previous works of the company and the source of information where the customers learnt about
the company was the word of mouth from the company’s former customers and its website. The
marketing service that they mostly got from the studied company was referred to Event Marketing
rather than other activities.

Based upon the study on corporate-customer satisfaction towards service marketing
mix factors, the results indicated in the overall view, the customers averagely ranked their
satisfaction at high level for all factors: People, Place, Price, Process, Product/Service, Physical
Evidence, Presentation and Promotion, respectively.

In product and services factor, the corporate-customers averagely ranked their
satisfaction at high level to the first two sub-factors; arranging master of ceremony for the event,

decorating booth/stage/event functional area and carrying activities throughout the event. They



also equally ranked their high satisfaction to the following sub-factors; preparing activities in
which participants could join, providing performances for the event, well selecting and setting the
event functional area.

In price factor, the corporate-customers averagely ranked their satisfaction at high
level to the first two sub-factors; having flexible and adjustable cost as per the customer’s need
and dividing the payment into different terms of working stage. They also ranked their high
satisfaction to the sub-factor mentioning about the budget to be spent for the event.

In place factor, the corporate-customers averagely ranked their satisfaction at the
high level to the first two sub-factors; being able to contact the company through Email and being
able to access the company’s website where the company and its services were introduced.

In promotion factor, the corporate-customers averagely ranked their satisfaction at
high level to the first two sub-factors; promoting the company via media to draw customer’s
recognition towards the standard and reliable quality of products or services of the company, as
well as, publicizing all arranging events to customers thoroughly.

In people factor, the corporate-customers averagely ranked their satisfaction at high
level to the first two sub-factors; having honest and reliable officers and having officers who
provided polite and easy-to-understand advises to customers.

In process factor, the corporate-customers averagely ranked their satisfaction at high
level to the first two sub-factors; being ready for all functional concerns such as devices,
teamwork, and etc., having the varied service patterns for customers to select upon their
satisfaction and proposing the satisfied budget. They also ranked their high satisfaction to the sub-
factor mentioning about the availability of the event evaluation and summary to be reported to the
corporate-customer at the end of the event.

In physical evidence and presentation factor, the corporate-customers averagely
ranked their satisfaction at high level to the first two sub-factors; the differences in creating

events and the standard and the quality of events.



