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ABSTRACT 

 

The objective of this independent study was to study consumer behavior towards 

choosing medical technology clinics in Mueang Chiang Mai District.  The samples were 321 

customers and the data was statistically analyzed using frequency, percentage and mean. 

The results of the study showed that most questionnaire respondents were male, 20-

30 years old, with Bachelor’s degree. They were private company employees, with average 

monthly income of less than 10,000 baht. The results from the study of service market mix factors 

showed that the respondents ranked all factors at the high level in the following order: staffs or 

personnel, process, physical appearance, price, product, place, and marketing promotion, 

respectively. 

From the study of their consumption behavior, it was found that most questionnaire 

respondents used the services because they got ill and they made their own decision when 

choosing a clinic.  The expense for each visit was 101-500 baht and they visited the clinic during 

8.00-11.00 hrs., Monday-Friday. When deciding on a clinic, the most reason was for its 

convenience. They got information about a clinic from friends. Most used private laboratories and 

they had used the service 1-5 times. They were highly satisfied with the service and said they 

would come back to the clinic again and would recommend the clinic to others.  They selected the 

particular clinic because its services were faster than those at other clinics. �
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