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 28.85  26.92 
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 19.23  13.85 
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 (Satisfaction) 
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 (Product),  (Price),  (Place), 

 (Promotion),  (People),  (Process),  (Physical
evidence)

 (2550) 

/ /



115

 (2549)

 (2550) 

/

/



116

   58

/ /

/

/
 / 

/
, ,

 / 

, ,
 / 



117

-

 12 
 10 –15  10 –15 



118


