
 2 
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 (Marketing Analysis)

 3 

 (Philip Kotler and Kevin Lane Keller, 2006 : 72-91)  (Market 

size)  (Market Share) 

(Future Demand) (Philip Kotler and Kevin Lane Keller, 2006 : 119-128) 

 (Technical Analysis) ( , 2542 : 4-1-4-25) 

 (Management Analysis) ( , 2550 : 

71)
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1.

2.

3.

4.
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5.

6.

7.  (Job Description) 

 (Financial Analysis) ( , 2542 : 7-1-8-21) 

 3 

1.

2.

 (Acquisition)  (Allocation)

3.

 4 

3.1  (Payback Period) 

3.2  (Net Present Value: NPV) 

 = 

 = 

=

 = 

 = 
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3.3  (Internal Rate of Return : IRR) 

 = 

 = 

 = 

=

 = 

3.4  (Sensitivity Analysis) 

 (Payback Period)  (Net 

Present Value : NPV)   (Internal Rate of Return : IRR) 

 (Marketing Mix  4P’s) 
 (2541 : 32-33) 

1.  (Product) 

2.  (Price)  (Cost) 

 (Value)  (Price) 

3.  (Promotion) 

4.  (Place  Distribution) 
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 (2549 : 41) 

/  3 

1.  (Transesterification Process) 

 2 

 98% 

2.  (Esterification Process) 

3.  2  (Two-stage Process) 

 (2549: 42) 

 3 

1. (Batch Technology) 
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2.

3.  2 

 (2546) 

 42.6 

 87.1 

 24.6  24.6 

 (2550) 

200,000  1,700 
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 (2550) 

 94.25 

 3.66 

 3.02 

 3.72 

 40 

/  48.50 

 (2551)  

 2 

 2550  2551  2552 

2554

 300,000 

 150  2  11  11 

 9,915.73 10,692.46 9,529.13 8,552.14  7,720.95 

 1,769,000 

 3,600  4  7  16 

 61,056.56 68,860.76 66,059.16 63,378.30  60,900.67 


