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ABSTRACT

The objective of this independent study was to study the behavior of contact lens
consumers in Bangkok. The data was collected from questionnaire distributed to 210 consumers
and then analyzed using descriptive statistics which consisted of frequency, percentage, mean and
standard deviation.

The data shows that most questionnaire respondents were female, 30-40 years old, with
Bachelor’s degree. Most were company employees with salary of less than 10,000 baht per
month.

It was found from the study that the respondents chose the brand Bausch and Lomb the
most and the reason for buying contact lens was to solve eye sight problems. They made their
own decision when buying and bought contact lens from eye wear stores. The expense per
purchase was 301-600 baht and they did the purchase more than once a month. They acquired
information from friends and people they knew.

All marketing mix factors were ranked at the high level in the following order, product,

marketing promotion, price and place.



