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ABSTRACT

The objective of this independent study was to study the opinion of foreign tourists
in Mueang Chiang Mai towards the important factors in selling products and services through
E-Commerce; to be aware of their opinion towards the factors of the E-Marketing Mix in selling
products and services through E-Commerce, and to determine the Marketing Mix in selling
products and services through E-Commerce. 300 samples of foreign tourists from Asia, Europe
and North America were selected by using the questionnaire to collect the data then analyzed
using descriptive statistics; frequency, percentage and mean.

The study found that most of the tourists were male. The age group 21 - 30 years
old represented the largest age group. A bachelor degree represented the largest group in the
educational level while in terms of occupation the largest group of tourists belonged to
management/professional category. Leisure and sightseeing was cited by most tourists as the
reason for visiting Chiang Mai and for most of the tourists it was their first time visiting Chiang
Mai. The category of products and services most of the foreign tourists often purchased during
visiting Chiang Mai was fabric based products such as clothing, table covers, bed sheets and
pillow cases. The amount spent on average was less than 1,000 Baht, and Most of the tourists
indicated the primary purpose of buying was for giving to friends/family, followed by for

personal use. Most of foreign tourists had purchased through E-Commerce for more than 6 times



in the previous 12 months. The category of products most often purchased was related to travel
such as hotels and airline tickets. The main reason of purchasing was time and cost savings. The
amount spent was 2,000 - 4,000 Baht on average and the payment method used was mostly credit
card.

In terms of the opinion of foreign tourists towards the factors of selling products and
services through E-Commerce, the study found that the average mean of each of the factors in
E-Commerce business factors was at high level. Furthermore, the ranking according to the highest
mean are factors relating to competition, content, convenience, community, communication, and
commerce.

For each of the factor, the sub-factors ranked by the highest mean are:

Content; payment transactions should be made using certified and secure methods
e.g. verified by Visa, Mastercard Secure Code.

Commerce; product list should always be up-to-date.

Communication; should be able to make suggestions and complaints such as
improvement of product and service through web site.

Community; should be able to provide opinions and recommendations regarding
product and service to other buyers such as writing a product review.

Convenience; variety of payment methods e.g. Bank transfer, Credit Card, Money
Metamediaries e.g. Paypal, etc. are available.

Competition; deliver the right product.

In terms of the opinion of foreign tourists toward E-Marketing Mix, the sub-factors
with highest mean are as follows:

Product; products should be of high quality.

Price; appropriate in relation to product and quality.

Place; seller should take the order accurately.

Promotion; special promotion price on a regular basis.

The study also revealed that the major issue which prevents foreign tourists from
purchasing products and services through E-Commerce is security of credit card /personal

information.



