
 2 

 (7 P’s)
 (2549:520-724)

1.  (Product)

 (Core Benefit) 
 (Basic product)

 (Expected Product)  (Augmented Product)
 (Potential Product)

2.  (Price)

3.  (Place)
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4.  (Promotion)

 (Integrated 
Marketing Communication)

5.  (People)

6.  (Process)

7.  (Physical Evidence)
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 (2546: 227-245) 
 (Organization Market)

 (Solomon, 2002: 530
, 2546: 234))  ( )

 (Organization buying)

 (Kotler, 2003: 216
, 2546: 234)
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 1  (Kotler,
2003: 222 , 2546: 235)

 (2546: 234-235)

 1.  (Environmental Factors)

 2.  (Organizational Factors)

(Level of Demand)

 (Economic outlook)

(Interest rate)

 (Political and 
 Regulatory development)

(Competitive development) 

 (Social
responsibility concern)

(Environmental)
(Organizational)

(Interpersonal)
(Individual)

(Business
buyer)

(Objectives)

(Policies)

(Organizational
structures)

 (Systems)

 (Age)
 (Income)

 (Education)
 (Job

position)
 (Risk 

attitudes)
 (Culture)

(Interests)
 (Authority)
 (Status)

(Empathy)

(Persuasiveness)
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3.  (Interpersonal Factors)

 4.  (Individual Factors)

 ( ,2549: )

 ( , 2542 , 2543: 13)

 (2550: 34)

 5
 1.

 2.

 3.

 4. 

)( 543: 
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 5. 

Lambert  Stock (2001: 356 , 2546: 156) 

 (2543)

 7
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 (2547)
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 (2549)

 324

 (2550) 
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