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Abstract

The objective of this study was to study lifestyle characteristics and patterns of 

undergraduate students at Twilight Program of Faculty of Business, Administration, Chiang Mai 

University. The lifestyles were considered in 3 aspects; activities, interests and opinions. The data 

was collected by using questionnaire distributed to 410 undergraduate students from this faculty 

with the convenient sampling method. Statistics used in analysis the data were factor analysis and 

cluster analysis to find prominent characteristics of the sample. 

The findings showed that there were 5 patterns of lifestyles among undergraduate 

students at the Twilight Programs of Faculty of Business, Administration, Chiang Mai University, 

each of which had its own distinctive pattern of relative with the activities, interests and opinions 

as follows : (1) Morals-family-education, students in this group concentrated on personal rights, 

ignored in night lives, attended in morals, loved their home towns, contributed to social work, 

loved in Thai being, planned in their futures, loved their families and residences, worked hard in 

their education, loved their friends, enjoyed to learn new experience and cared in their food; (2) 

Society and anti-technology, students in this group were not interested in the technologies and 

communication and did not like any on-line activity and game, but they attended in the social 

work and realized in money worth; (3) Fashionable but anti-sport, students in this group did not 



like sports and exercises, but they were interested in personalities and the fashions; (4) Sport and 

online crazy but anti-fashion, students in this group were not interested in the personalities and 

fashions, did not participate in any activity and club, did not love their families and residences; 

but they loved the sports, exercises, on-line activities and games, they were sport fans and were 

crazy about northern food, as well as they were the inventors, collectors and activity fans; (5) 

News and information, students in this group did not concern in the social work, did not care in 

their families and did not consider in product qualities and prices; but they realized in money 

worth, interested and applied as the members in all kinds of information.


