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ABSTRACT

The aims of this independent study are to investigate the satisfaction and problems
of wholesalers towards services marketing mix of Thainamthip Company Limited, Chiang Mai
branch. Data from 167 managers or owners of the wholesalers are collected by using a
questionnaire. Descriptive statistics; frequency, percentage, and mean; are used throughout data
analysis. The overall satisfaction level of wholesalers towards services marketing mix of
Thainamthip Company Limited, Chiang Mai branch is in “satisfied” level.

Results of the study indicate that the rank of service marketing mix factors from the
highest to the lowest satisfaction level is Product, Physical evident, People, Process, Place,
Promotion and Price. Product, Physical evident, People, and Process are “satisfied” factors, while
Place, Promotion and Price are “moderately” factors.

According to the study, Product factor, three product sub-factors with the highest
mean are: “the reputation of the product”, “the quality of the product” and “the variety of
company’s product”.

Price factor, three product sub-factors with the highest mean are: “product price”,

“price per unit”, and “bottle deposit fee”.



Place factor, three product sub-factors with the highest mean are: “the company’s

PN

inventory standard that required at least 1.5 times of sale”, “the frequency of delivery”, and “the
timing of delivery”.

Promotion factor, three product sub-factors with the highest mean are: “the company

99 ¢

advertising in variety of media”, “company sponsorship in sport event”, and “discount rate”.

People factor, three product sub-factors with the highest mean are: “staff wearing

LIS

company’s uniform”, “neat and tidy of the staff appearance” and “product expertise”.

Process factor, three product sub-factors with the highest mean are: “the accuracy of

LR INT

financial process”, “speed of the financial process” and “once a week visiting rate”.
Physical evident, three product sub-factors with the highest mean are: “style of

company uniform”, “appearance of the company’s truck”, and “appearance of the company’s

instrument”.



