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ABSTRACT

The objective of this independent study was to consumer behavior towards
selecting japanese restaurants services in mueang, chiang rai district. The research population
was the consumers who used to use Japanese food services and were in Mueang District, Chiang
Rai Province. The sampling was 250 samples by using convenient random sampling, and a
questionnaire was an instrument to collect the data. The descriptive statistics was used in the data
analysis on the basis of frequency, percentage and mean.

It was found from the study that the most respondents were female aged 21 - 30
years old, single, educated high school level or equivalent, were students and had a monthly
income of about 5,001 — 20,000 Baht.

The study on the consumer’s behavior showed that the respondents preferred
Sashimi, Sahimi stuffed rice and ramen. The consumers preferred broiled and grilled or fried
food. They preferred salty, spicy and mild taste. They always ordered ice-green tea (refillable),
hot-green tea (refillable) and milk-green tea. The reasons for choosing particular restaurants were
food tastiness, fresh and colorful food and good services. Visiting time was usually on holiday
(Saturday — Sunday) during 4.00 —9.00 pm. The consumers spent 1 visit per month. Most
consumers used to visit 2 Japanese food restaurants, which were Shinkansen, Fumizuki and

Tomato. The consumers preferred Japanese food restaurants services located close to resident and



in the center of communities. They spent 60-120 Baht per each meal per each person and chose to
sit on chair. They knew the Japanese food restaurants from friends or acquaintances, from
advertisement and billboard or leaflet. Friends and themselves were influential on the decision in
choosing Japanese food restaurants services. They usually went to have Japanese food with their
friends and family or relatives. Each time, they went to a Japanese restaurant with 2-3 people.
They felt that the price of Japanese food was too high.

The services marketing mix factors which influenced the Japanese food
restaurant preference of the respondents at a high level by average mean score were physical
evidence, process, people, promotion, place, product and price.

The sub factor of each services marketing mix factor which influenced the
restaurant preference of the respondents with the highest mean score were as follows: For product
factor was food tastes. For price factor was price appropriate with the quality of food and
beverage. For place factor was the location is in the center of community. For promotion factor
was advertisement by mass media. For people factor was the waiters and waitresses had abilities
to serve good services. For physical evidence factor was clean place. For process factor was the

correct food and beverage order served.



