
2 
 

 

   

  

 

 

 
    

     

    
  

 

  

   
  

 

     (Analyzing customer behavior) 

(Marketing strategies)    
( , 2546 : 193-195) 

   6Ws 1H 

WHO? WHAT? WHY? WHEN? WHERE? HOW? 7 7Os 

Occupants, Objects, Objectives, Organization, Occasions, Outlets Operation  
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(6Ws 1H) (7 Os)  
1.    

 

(Who is in the target  

market?) 

(Occupants) 

1.  

2. 3. 

4.  

(4Ps) 

 

2.     

       (What does the   

       consumer  buy?) 

(Objects) 

(Product Component) 

(Competitive Differentiation) 

(Product 

Strategies) 1. 

2. 

 

3. 4. 

5. 

(Competitive 

Differentiation) 

3.     

        (Why does the  

        Consumer buy?) 

(Objectives) 

      
1. 

2. 

 3.  

1. 

(Product Strategies) 

2. 

(Promotion Strategies) 

3. 

(Price Strategies)  4. 

(Distribution Channel Strategies) 

4.    

 

(Who participates in 

the buying?) 

(Organizations) 

1. 

2. 3. 4. 

5.  

( ) 

(Advertising and Promotion 

Strategies)  
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: , 2546 : 193-195 

 
 

   

  ( , 2544 : 261-269) 

   1.  

 

  2.  

  

(6Ws 1H) (7 Os)  
5.      

(When does the 

consumer buy?) 

(Occasions) 

 

(Promotion 

Strategies) 

 

6.      

(Where does the 

consumer buy?) 

(Outlets) 

 

(Distribution Channel Strategies) 

 

7.      

(How does the 

consumer buy?) 

(Operations) 1. 

2. 3. 

4. 

5.  

(Promotion 

Strategies) 
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  3.  

 

 

  4.  

  

 

  5.  

 

 

   

 

   1.   3   ( , 2544 
: 261-269) 

 1.1   (Credit 

Risk)  

( )   

 

 1.2   (Market Risk)  
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 1.3    ( Liquidity Risk)  

 

   2.   2   ( , 

2540 : 155-175)  

 2.1    Yield  

 

 2.2    Capital  gain (loss)  ( ) 
 (price change)  

 

   3.  ( , 255 1: )       
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 10% 

  

180 

 

180  

10%  

      

 
 

      

  

 

10% 

  

 

 

 

 

 25% :  

  

10%  

  

 

30%  

15%  
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15% 

  

15% 

  

  

15%  

 15% 
  

15% 
  

  
 

15% 

Zero coupon bond 
15% 

  

15% 
Zero coupon bond 

15%   

 
 

      

  
 

  

15%  

  
 

  

15%  

  
 

  

  15% 
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(   , 2540 : 99-100) 

    1.  
 

/
   

   2.  

 

    3.  

 

 

   ( , 2540 : 700-701)    
   

 

    

   1.   (Closed-End Fund) 

( )  
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   2.  (Open-End Fund)

( Net Asset Value 

NAV) 

 

   10 
. . .  ( , 2551: ) 

                  1.  (Equity Fund) 

65 

 

                  2.  (General Fixed Income Fund)

. . . 

 

                  3.  (Long - Term  Fixed  Income  Fund )  

. . . 
 

    4.  (Short  - Term   Fixed   Income   Fund )  

. . . 
 

    5.  (Balanced  Fund)  

. . . 

65 35 
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ceiling floor 

 

    6.  (Flexible Portfolio Fund)   
. . . 

 

ceiling floor 

 

    7.  (Fund  Of  Funds) 

65 
 

    8.  (Warrant Fund)

65  

    9.  (Sector   Fund)   

65 

 

   10.  (Money  Market  Fund)   

1 
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( ,  2546 : 192)    

(National studies)  (Regional 

studies)  (Subgroup analysis) 

 

 

 

 

 
  

    

   1,000-1,500     200-500      200-500       50-200 

   1,500-2,500     500-1,000      500-1,000       200-500 

       2,500+       1,000+         1,000+         500+ 

:  Seymour Sudman, Applied Sampling (New York : Academic Press, 1976), p.87. 

 
 
 
 
 
 
 
 
 



 15 

 
 (2541) 

49.5 
50.5  50 

30,000    
    

  

   

 

 

 (2546) 

: ( ) 

( ) 1  
100  

41-50 
50,001- 100,000 



 16 

1  

 
   (2549) 

( )  

41-50 30,001 - 45,000 

  

 

   

 

 

 


