
 
2 

 
 

 

 1.  

 2.  

 3.  

 4.   
 

 

 1.  
(Analyzing Consumer Behavior) 

 

6 Ws 1 H 

Who, What, Why, Whom, When, Where How  7 7 

Occupants, Objects, Objectives, Organizations, Outlets Operations (

. 2541 : 125-126) 

 

 6 Ws 1 H  (4 Ps) 
1.  

(Who is in target Market?) 

Occupants 

 

1.  

2.  

3.  

4. 

 

 



 

 

6 

 

 6 Ws 1 H (4 Ps) 
2.  

(What does the consumer 

buy?) 

 

Objects 

(Product Component) 

(Competitive Differentiation) 

(Product 

Strategies)  

1. 2. 

 

3.  

4.  

5.  

(Competitive Differentiation) 

 

3.  

(Why does the consumer 

buy?) 

(Objectives) 

 

1. 

 

2.  

3.  

 

1.  

2. 

 

 

3.  

4. 

 

4.   

(Who participates in the 

buying?) 

  

(Organization) 

 

1.  

( ) 
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 6 Ws 1 H (4 Ps) 
4.   

(Who participates in the 

buying?) ( ) 

2.  

3.  

4.  

5. 

 

5.  

(When does the consumer 
buy?) 

(Occasions) 

 
 

6.  

(Where does the consumer 

buy?) 

(Outlets) 

 

7.  

(How does the consumer 

buy?) 

(Operation)  

1.  

2.  

3.  

4.  

5. 

(Promotion Strategies)
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 2 .  
( 7Ps)  ( , 2547) 

( Marketing Mix 7Ps) 

 ( Product)  ( Price) 

( Place)  ( Promotion)  

(Process)  ( People)  

(Physical and Presentation)  

P 

 

 1.  ( Product) 

( Value) 

( Core 

Benefit) ( Expected Product) 

(Augmented Product) ( Potential Product) 

 

 2.  ( Price) 

 

 3.  ( Place) 

 

 4.  ( Promotion)  

4  
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      4.1 (Personal Selling) 

 

      4.2 (Advertising) 

 

      4.3 (Sales Promotion) 

 

      4.4 (Publicity and Public Relation) 

 

 5.  ( Process) 

 

 6.  ( People) 

 

 7.  ( Physical Evidence and 

Presentation) 

 

 

 
 (2543)
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 0.05 

 

 (2546)

15-24 / /

1-2 

-

 (2546)
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STP Marketing SWOT Matrix 

4 

16 610,170 

 65.48% 24,126 /

 

 (2547)

16.00-18.00 . 3-4 

1-2 

 (2548)   

2548 6 59.2 

2548 6 

59.2 40.9 69.1 %  

51.5%  48.5% 

10-14 95.2% 

15-24 83.1% 60 

37.4%  

96.3% 

61.8% 

72.9% 

45.4% 36.9% 34.4% 

10.2% / 5.7% 

45.6% 25.6% 

1 59  

( 6-14 ) ( 15-24 ) ( 25-
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59 ) ( 60 ) 

. . 2546 . . 2548 

6  

2546 

2548 61.2 2546 

69.1 2548 

2548 

87.7  ( 83.1) ( 65.0) ( 37.4)  

2548

2546 27.6 

40.0 2546 34.4 2548  

/ /

 

/ / /

68.9 2546 77.5 

2548  85 2546 

2548  

0.3 2546 1.7 2548 

2548 

31.6 

/

/

( 23.7) ( 20.5) 

 (2549)
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20-24 1 

2 / 1-2 ( - ) 

16-01-20.00 . 

1 

 

 (2550)  

24  

1-3 20 

1 

24 

 

 

 
  

5  

-

(

.  2552  :  ) 

 

5 4 1 

3 

5 
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Code 

Email ( .  2552  :  ) 

 

. .2540 

2 

. .2548 86 

400,000 200,000 

80.00 

 

( & .  2551  :  

) 

 


