
 

 

 

 

 

   

      

 

 

 

 

 

  .

 
 

 
 

 

2 2 

200 

 

  

2-3 

21-30 / -

15.01-18.00 . /

 

 

 



 

  

   

   

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

  

 

Independent Study Title Book Renting Behavior of University Students in Bangkok 

 

Author    Mr. Tawat  Tantikul 

 

Degree    Master of Business Administration 

 

Independent Study Advisor Assoc. Prof. Dr. Rawiporn  Koojaroenpaisan 

 
 

ABSTRACT 
 

 

 The objectives of this independent study was to study book renting behavior of 

university students in Bangkok.  The data was collected by using questionnaires completed by 

200 samples who were in Bangkok that had ever rented books from 

book rental shops. 200 samples came from 2 public universities and 2 private universities in 

Bangkok that have the most students attended.  Quota sampling and convenience sampling were 

applied.  Statistics used include frequency  percentage, mean and standard deviation. 

 The study found that respondents mostly selected a reading in their leisure time by 

rental type. Cartoon is the most popular type of rent during the opening and closing session.  The 

rental quantity was not different between the opening and closing session.  However the rental 

quantity will increase when the book rental shop has a special discount during reading week 

festival.  Most respondents were members of the book rental shops and mostly were members of 

the Saun-Nhangsue rental bookshops and normally rented 2-3 books a time and paid an average 

of 21-30 baht in cash. They normally used the service during Monday-Friday between 3-6 pm. 

and mostly rented from Saun-Nhangsue rental bookshops. Their book rental decisions were 

influenced by closed friends and acquaintances. 

 

 



 

 

 

 

 For opinions towards the services marketing mix factors influencing the decision to 

use the service book rental shop, the respondents had rated all factors at high level ranged from 

the highest to the lowest as : Distribution factors, followed by Price factors, People factors, 

Physical Evidence and Presentation factors, Other factors, Product factors, Process factors and 

Promotion factors respectively.  
 


