
  5 

 ( )

 ( )

 (Convenience Sampling) 

19

 2  190 

190  19 

20

 1
 26-35 

 10,001 – 20,000 

/ /

/

( ) ( )

 77.4  22.6 

 2 

 58.9  77.9

 3.59 

 3.54 
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 88.9 

 82.1 

 Call Center  85.2 

 82.6 

 90.5 

 84.7 

 84.7 

 85.8 

 67.9 

Call Center  71.6 

 81.6 

 83.2 

 73.7 
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 58.9 

 3 

 3.99 

 3.77 

 4.09  3.94 

 4.05  3.75   3 

 4.00  3.74

 3.91 

 3.99 

 3.97  3 

 3.85 

 3.42 

 3.57 

 2 

 3.39  3 

 3.38

 3.95  3.73 

 4.04 3.92

 3.86  3.53 

 3.73 
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 3.28 

 3.83  3.45 

 3.79  3.28  3 

 3.74  3.25

 4.07 

 3.79 

 4.16 

 4.07   3 

 4.02 

 3.91 

 3.83  3 

 3.73

 4.01 

/  4.13 

 4.06  3 

 4.00

3.48

 3.64 
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/  3.54  3 

 3.52

 4.09 

 4.15 

 4.10  3 

 4.09

 3.89 

 3.98 

 3.91  3 

 3.84

 3.82 

 3.45

 4 

 / 

 44.7 

 25.3  9.5 

 ( )
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 ( )  ( ) ( )

 87.4  12.1  0.5 

 86.8  12.7  0.5

 44.7 

 17.9

 ( )  ( )

 ( ) ( )

 45.8  41.6  12.6 

 56.3  35.3  8.4 
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 5 

 10,000 

 10,001-20,000 

20,000

 10,000 

10,001-20,000

 20,000 

 10,000 

 20,000 

 10,001-20,000 

 20,000 

 87.7 

 10,001- 20,000 

 84.6 

10,000  69.0 
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 10,000 

 Call Center 

 Pay Point 

 10,001-20,000  20,000 

 Call Center 

 10,000 

 10,001-20,000  20,000 

 10,000 

 10,001-20,000  20,000 
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 20,000 

 72.0 

 10,000 

 70.9  10,001- 

20,000  60.0 

 Call Center 

 10,000 

 10,001-20,000 

20,000

 10,000 

 10,001-20,000 

 20,000 
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 10,000 

 10,001-20,000  20,000 

 10,000 

 10,001-20,000 

 20,000 

 10,000 

 10,001-20,000  20,000 

 10,000  20,000 

 10,001-20,000 
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-

 10,000 

 10,001-20,000  20,000 

/

 10,000 

 10,001-20,000 

 20,000 

 10,000 
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 10,000 

10,001-20,000

 20,000 

 10,000  20,000 

 10,001-20,000 

 10,000 

 10,001-20,000 

 20,000 

 10,000  10,001-20,000 

 20,000 

/
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 10,000 

 10,001-20,000  20,000 

 ( )

1. (Cognitive Component) 

 (2546) 

-

-

2. (Affective Component or Feeling Component) 

 (The Service Marketing Mix) 

 (Product)  (Price)  (Place) 

 (Promotion)  (People)  (Employee) 

 (Physical Evidence and Presentation)  (Process) 
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 (2549:108-111) 

(Affective Component or Feeling 

Component)

3. (Action Tendency Component or 

Behavioral Component) 

 / 

 (2549:108-111) 

(Action Tendency Component or Behavioral 

Component)

 (2546) 
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 80 

 77.4 

...

...

 45.8 
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 MUSIC MARKETING   
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 Call Center 


