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 ( )

1.

 (2549:108-111) 

 (Beliefs) 

1. (Cognitive Component) 

2. (Affective Component or Feeling Component) 

3. (Action Tendency Component or 

Behavioral Component) 
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 3 

1.

2.

3.

2.  (The Service Marketing Mix) 

 (2541: 334) 

 (The Service Marketing Mix)  7 Ps 

1.  (Product)

2.  (Price)  (Cost) 

 (Value)  (Price) 

(1)  (Perceived Value) 

 (2)  (3) 

 (4) 

3.  (Place)

 (Location) 
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4.  (Promotion)

(Integrated Marketing Communication – IMC) 

4.1  (Advertising)  ( Non 

Personal ) 

4.2  (Personal Selling) 

4.3  (Sales Promotion) 

4.4  (Public Relation) 

5.  (People)  (Employee)

 (Selection)  (Training) 

 (Motivation) 

(Perception)

6.  (Physical Evidence and Presentation)

7.  (Process)

 2 

(Complexity)  (Divergence) 
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 (2546) 

-

 25 

10,001-15,000 -

-

 24 

-

 (2546) 

 46-55  10,000-20,000 

7-8  15 

5-10  40,001-

60,000  50,001-70,000 
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 (2546) 

 31-40 

 12 

 10,000-15,000 

 1 

 1 

 (2551) 

 ( )

 35-44 /

 11,800-17,099 
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