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ABSTRACT

The objective of this independent study was to study customer attitude towards 

KTB leasing service of Krung Thai Bank Public Company Limited in Amphoe Muang Chiang 

Mai, Chiang Mai Province. The data was collected from a questionnaire distributed to 190 

customers who had used KTB leasing service and 190 customers who had never used this service 

from 19 KTB Bank branches.  The data was collected from 20 copies of questionnaire from each 

branch and then was presented with descriptive statistics in the forms of frequency, percentage, 

and mean. 

Most questionnaire respondents were female, 26-35 years old, with or studying for 

Bachelor’s degree. They were public enterprise employees, with salary of 10,001-20,000 

Baht/month. Most respondents used deposit/withdrawal services the most and most were aware of 

KTB leasing service of Krung Thai Bank Public Company Limited. 

In terms of the awareness of the products and services of KTB Leasing service, 

most known product was mobile phone leasing and they learned about the service from the bank’s 

staff.  In terms of the awareness of service criteria and information, the level of their awareness 

was at the high level.  Most of the questionnaire respondents were aware of the marketing mix 



factors of KTB Leasing service.  The group of respondents who had never used the services was 

also aware of the marketing mix factors. 

In terms of attitude towards KTB leasing service, the group of respondents who had 

used the service ranked the marketing mix factors at the high level and most of them liked the 

service of KTB leasing at the high level. The group of respondents who had never used the 

service ranked products, place, staff, and the overall physical appearance of KTB leasing service 

at the high level, while ranked price, marketing promotion, and process at the medium level.  

Their overall feeling towards KTB leasing service was indifferent. 

In terms of consumer behavior, it was found that for the group who had used the 

service, most respondents bought computer the most. Their tendency to use the service again in 

the future was at 87.4%. The main reason for future use of the service was because they were 

customers of Krung Thai Bank.  86.8% of them said they would recommend the service to others.  

For the group of respondents who had never used the service, it was found that the reason for not 

using the service was there was no need to use the products. However, 41.6% of them were 

willing to use the service in the future and the reason was because they were customers of Krung 

Thai Bank.  And 56.3% of them would recommend the service to others.


