
 2 

-

 4 

1.

2. -

3. -

4.

1.
1.1
Kotler (2006:502)  (Image) 

 (2540:41)  (Corporate Image) 

(Administration)  (Management)  (Product) 

 (Service) 

Kotler and Keller (2006:268)  (Brand Image) 

1.2
 (2545:2)  4 

1.  (Perceptual Component)

2.  (Cognitive Component) 

3.  (affective Component) 
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4.  (Cognative Component) 

1.3
 (2527:17) 

 “ ”

1.4

 (Robbin , 2541: 73) 

(Dolton 

,  2544: 14) 

 (Motive) 

 (Part Experience)  (Environment) 

(Condition of Mind and Emotional) 
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1.5
 Kotler and Keller (2006:256)  (Brand) 

Aaker  Kotler (2003:418)

 6 

1)  (Attributes) 

 Mercedes 

2)  (Benefit)

 “ ”

 “

”

3)  (Value) 

Mercedes

4)  (Culture)  Mercedes 

5)  (Personality) 

Mercedes

6)  (User) 

 55  Mercedes 

 20 

1.6
6  Kapferer,J.N.(2004)

1) (Physical)

 Davis A. Aaker (1991)
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/

2)  (Personality)  Stanford’s Jennifer 

Aaker (1997)   (1) 

(2)

(3)

 (4) 

 (5) 

3)  (Relationship) 

 The Rokeach Value 

Survey (1973)

4)  (Culture)  

 Litwin and Stringer(1968)

5) (Reflection)
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6) (Self-image)

2. -
2.1

2.2
-

2.3
-

2.4

2.5
-  6 
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1)

2)

3)

4)

5)

6)

( - , 2551: )

3. -
-

 Jenifer,Aaker. (2003) 

 6 
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Kapferer,J.N. (2004) 

1)

-

ATM

2)

-

3)

-

4)
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-

5)

-

6)

-

 Admission

4.
(2540)

 550  (Quota Sampling) 

(Sample Random Sampling) 

 3
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 (2549) 
-  2549 

-   4 

 Rating 

Scale  375 

-
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 (2551)

 6 
 4  260 

 (Frequency)  (Percent)  (Mean)

 (S.D.)

 4-6 
 3.01 – 3.50


