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Abstract

This independent study aims to explore the consumers’ behaviors towards
purchasing pesticide free vegetables from farmers in Chiang Mai Province. The instrument tool
used in this study is the questionnaires distributed to 200 samples on the basis of convenience
Sampling. The data collected is then analyzed through descriptive statistics processes including
frequency, percentage, and means.

The findings indicate that most respondents are female, aged between 51 and 60
years old, married, and obtain Bachelor’s degrees. Their main occupations consist of civil
servants and state enterprise’s personnel with average income between 10,001 and 20,000 Baht a
month. The respondents prefer purchasing pesticide free vegetables to normal vegetables. Their
view towards pesticide free vegetables is that pesticide free vegetables do not involve chemical
substances during the growing process at all and consider the consumers’ health as the main
priority.

Regarding the consumers’ behaviors, most respondents usually purchase different
kinds of cabbages and prefer purchasing these pesticide free vegetables themselves 2-3 times a
day during 6.00 to 10.00 hours. The respondents usually purchase pesticide free vegetables from
the market regularly arranged by Research Center for Agricultural Product Development, Chiang
Mai University. Another alternative place for purchasing pesticide free vegetables is fresh
markets. Their main reason in purchasing pesticide free vegetables is to avoid dangers from
chemical residues remained in normal vegetables. They are informed of pesticide free vegetables
by the advice of their friends, relatives, and families. Additional source regarding purchasing

pesticide free vegetables is also their friends, relatives, and other regular consumers. The criterion



for purchasing pesticide free vegetables is the quality of products. The average amount of each
purchase is 1 to 2 kilograms with the average expense of 51 to 100 Baht each purchase. The
respondents’ satisfaction in purchasing pesticide free vegetables is in the high level and they tend
to persuade other people to purchase pesticide free vegetables.

For the proportional marketing mix influencing the purchasing of pesticide free
vegetables from farmers in Chiang Mai, it found that the factors most respondents concern with
the averages in high level are product factor, distribution channel factor, and price factor,
respectively. The factor with medium level of concern is market promotion factor.

Regarding problems and suggestion, the problems mostly found consist of product
problem and reliability in vegetables’ quality and safety since the shops rarely display the results

of random check for chemical residues to assure the consumers’ confidence.



