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   ……………. 

………………………….

 ( )

 ( )
 1  : 

1.       

1)  30 - 34    2)  35 - 39 

3)  40 - 44    4)  45 - 49 

2.      

1)    2) /

   

3.    

1) 2)

3) 4)

5) 6)  _____________________ 

4.     

1) 2)

3) 4)

5)  ( ) ________________

5.     

1)  10,000 2)  10,000 - 20,000 

3)   20,001 - 30,000 4)  30,001 - 40,000 

5)   40,001 - 50,000 6)  50,001 - 60,000 
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7)   60,001 - 70,000 8)  70,000 

6.     

1)  ( ) 2)

3) 4)  ______________________ 

7.    

1) 2)

3) 4) ...............................

8.     

1) 2)

3) 4)  / 

5)  _________________   

9.

1) 2)  1-2 

3)  3-4 4)  5 

10.    

1) 10% 2)  11%-20%

3)  21%-30% 4) 30%
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 2
2.1

1

(Work)

,
          

2
,

           

3           

4           

5

(Hobbies

)

           

6
,

           

7            

8           

9            

10

(Social 

Event)

          

11            

12           

13            

14

(Vacation

)

 (MSN) 
          

15
,

           

16            

17
,

/ /            

18           
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19

(Entertai

nment)

,
           

20           

21
-

          

22
,

          

23            

24

(Club 

Members

hip)

          

25           

26            

27

(Commu

nity) 

,
          

28            

29
,

           

30

(Shoppin

g)

          

31            

32
:

          

33           

34

(Sports) 

           

35
,

          

36            
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2.2

37

(Family) 

,
          

38
,

          

39           

40

(Home)

          

41
,

          

42           

43

 (Job) 

           

44           

45           

46

(Commun

ity)

          

47           

48           

49

(Recreati

on)

          

50           

51           

52

(Fation)

          

53           
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54
(Brand Name) 

          

55           

56           

57

(Food)

          

58           

59           

60           

61           

62

(Media)

 ,

,
          

63
, PDA 

          

64         

65
         

66

(Achieve

ment)

         

67
         

68
         

69
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2.3

70

(Themsel

ves) 

          

71           

72           

73           

74

(Social 

Issues)

          

75           

76           

77

(Politics)

           

78            

79            

80

(Business

)

          

81            

82            

83           

84

(Economi

cs) 

           

85
/

          

86           

87

(Educatio

n)

          

88           
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89           

90           

91

(Product) 

          

92            

93           

94           

95

(Future) 

          

96           

97           

98

(Culture) 

          

99           

100
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13 2520

 2546 – 2549

 2549-


