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-  (Product) 

-  (Price) 

-  (Distribution or Place) 

-  (Promotion) 

 2).  (Other Stimulus) 
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 2. 

 (End User) 

 (Opinion leader)  (

)

 (Opinion leaders) 

1) Source credibility (Singh, 2005. Reference from Hovland & Weiss, 1951-

1952)

2)  The attractiveness hypothesis (Singh, 2005. Reference from Kahle & Homer, 

1985)

3) “Match-up hypothesis” (Singh, 2005. Reference from Kamin,1990) 

,

4) Parasocial identification (Singh, 2005. Reference from Burke, 1950; Horton 

& Wohl, 1956; Kelman, 1961 ; Bandura, 1977, 1986; Ruben, Rubin, Perse) 

 Rogers (Singh, 2005. 
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Reference from  Rogers, 1997) 
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 (End User) 
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Managing Director 

3. ASST. Creative
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2)  The attractiveness 
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4) Parasocial identification 1.

 Big Ass
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      (Impact & Proscpect) ( , 2547) 
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2.  Acceptance 
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40%
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"GATEWAY   TO  ENTERTAINMENT"

  Company  Profile

 2  ( )  - 

 Artist Management  ( )

 ( )

..

  Music Service

 Superstar  Pop, 

Rock, Dance, Easy Listening, Hip-Hop, R&B, Thai Country 

 Non-Music Service     
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 ( )

  Brand  

  Product Presenter, Event Presenter, Entertainer, Actor & Actress, MC 

Celebrity  Event   

 ( )

‘GMM Grammy’

 ‘Exact’ , ‘Scenario’  ‘GTH’  DJ 

‘A-Time Media’ ‘Grammy Television’

 ( ) ‘Agency’
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Working Experience 
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2548 – 2551

 ( )    
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2544 – 2546   ( )
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