
3

2
 1. 

(Product) (Price) (Place)
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(Purposive Sampling) 
 6 

  Seymour Sudman (1976: 87) 200

204

6   ( 1)

1
 34  

 34  
( ) 34  

 34  
 LASER VISION 34  

 34  

 1. (Primary Data) 

204
 2. (Secondary Data) 
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3
1

2
( )

3 7

1 (Product)
2 (Price)
3 (Place)
4 (Promotion) 
5  (People)
6 (physical Evidence) 
7  (Process) 

(Descriptive Statistics) (Frequency) (Percentage) (Mean)
(Rating Scale)

5 ( , 2544) 
5

5
4
3
2
1
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  4.50-5.00
3.50-4.49
2.50-3.49
 1.50-2.49
 1.00-1.49

1.
2.

6

–  2552


