
 5 

 100 

  1 
 100 

76 .00  46-55  44.00  64.00 

 5 10  50.00 

34.00  20,001-25,000 58.00

37.00

 30,000 50,000  82.00 

 62.00 

 44.00 

 60.00 

46-55 3 5

 15,000-20,000 

 0.3 0.5
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  2 

 5.1

 3.52  1 

 3.41  2 

 3.34  3 

 1.62  4 

 2.98 

 3.53 

 4.16 

 4.06  3.76 

 3.64  3.54 

/  3.40  3.30 
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 3.16  3.16 

/  3.08 

 3.47 

 3.78  3.78 

 3.70  3.62 

 3.50  3.38 

 2.50 

 3.34 

 3.52  3.40 

 3.24  3.20  3.10 

 3.04 

 1.62  3.52 

 3.40  3.24 

 3.20  3.10 

 3.04 

/
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 5.2 
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  5.2
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( )

1
4.16

( )

2
4.06

( )

3
3.90

( )

4
3.78

( )

5
3.78

( )

6
3.70

( )

7
3.64

( )

8
3.62

( )

9
3.54

( )

10
3.52

( )

:  1.00-1.49 =  1.50-2.49 = 2.50-3.49 = 

 3.50-4.49 =  4.50-5.00 = 
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 5.2 

 10 

,

,

,

(Marketing Mix  4Ps) 

1.

 (Utility)  (Value) 

 (2546) 
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(2550)

2.
 (Value) 

 (Price) 

 (2546) 

(2550)

 (2551) 

3.
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 (2546) 

(2550)

 (2551) 

4.

 (IMC : Integrated Marketing Communication) 

 (2546) 

(2550)

/

 (2551) 
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 26-35  55 

 5  10  10 

 3-5 

 26-35  36-45  55 

 46-55 

 5  10  10 

 3-5 

 26-35  36-45 

 46-55 

 55 

 3-5 

 26-35  36-45 

 55  46-55 
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 5  10 

 (Positioning) 

 (Segmentation)  (Target market 

selection)  3 

1.

/

2.
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3.

4.


