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ABSTRACT

The objective of this independent study was to study Consumer Behavior in Choosing a
Drinking / Restaurant Venue (Pub) in Chiang Mai Municipality. The Samples were people have
age more than 20 years old that use to choosing Pub in Chiang Mai Municipality. The data was
collected from distributing questionnaire to 400 respondents who choosing Pub. The samples
were select by Convenience Sampling. The samples were select from Hypermarket and
Convenience Store.

The results of the study show that the numbers of male choosing a Pub more than
female. Most of them were students between 20-25 years old and single. They were finished
Bachelor degree and earned less than 10,000 baht/month. They journeyed from resident to
associate with their friends. Their friends were influence to choosing Pub. Most of them were
choosing Monkey Pub and they drank whisky. They went to Pub on Friday between 9 - 10 p.m.
and stay in Pub 1-3 hours. They went to Pub around 1-3 times/month. The place of Pub where
they like to stay were condition room and in front of the stage. The consumers went to Pub with
their friends about 3-4 peoples and they share money for pay a bill. In case consumers pay bill
with themselves, expense was 800-1,000 baht. If they share money to pay a bill, expense was
201-400 baht. The most of Consumers receive information of Pub from their friends and observe

customer of Pub before decision went to that Pub. If they know about a new Pub was opening,



they asked their friends before went to that Pub. They choose the Pub same as last time and they
thought that Pub in Chiang Mai Municipality were enough.

The marketing mix factors that influenced in deciding the use of pub in Chiang Mai
municipal. The sub factors which ranked at a high level in each marketing mix factors were as
follow: for product factor was DJ open sweet-sounding music, for price factor was the price of
mixer (ice, water, soda and soft drink), for place factor was the clean toilet, for promotion factor
was the discount of mixer (ice, water, soda and soft drink), for person factor was the readiness to
service of staff, for physical factor was the neat of the pub and surrounded area, for process factor

was the clean containers, tools and utilities.



