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        Research Questionnaire 

Purpose

 This questionnaire is research for a Master degree at Chiang Mai University. 
The topic is Foreign Tourist Attitudes Angkor Wat and Angkor Thom in Siemreap 
Province, the State of Cambodia. 

 We would appreciate your co-operated in answering this questionnaire and 
your response in confidential. Thank you. 

PLEASE MARK   IN THE BOX ACCORUDING TO YOUR ANSWER 

Part 1: Personal Information

1. Sex
1) male 2) Female 

2. Age
 1) below 25 Years 2) 25-35 Years 
 3) 36-45 Years 4) above 46Years 

3. Marital Status 
1) Single 2) Married
3) Divorced/Widow 

4. Education
1) High school    2) Certificate/Diploma 
3) Bachelor degree   4) Masters degree and Beyond 

5. Estimated monthly income 
1) below USD500   2) USD501-1,000 
3) USD1,001-1,500   4) USD1,501-2,000 
5) above USD2,001 

6. Occupation
1) Government employee  2) Company employed 
3) Self-employed   4) Student 
5) Retired    6) Other (Please specify) 

7. Have you ever visited Cambodia? 
1) Yes     2) No 

8. How did you travel to Cambodia? 
1) Airplane    2) Train 
3) Car     4) Boat 
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9. How many people are there in your traveling party? 
1) Yourself    2) 2-5 person 
3) 6-10  person    4) above11 

10. Have you used the service of a travel agency? 
1) Yes     2) No 

11. How long do you plan to travel in Cambodia? 
1) 1-2 days    2) 3-5 days 
3) 6-8 days    4) 9-10 days 

12. Approximately how much money do you think you will spend  per day in 
Angkor Wat and Angkor Thom? 

1) USD50    2) USD51-60  
3) USD61-70    4) USD71-80 
5) aboveUSD81  

13. Which of the following do you think you will spend the nost on? 
1) Accommodation   2) Food 
3) Transport    4) Laundry 
5) Organized tours   6) Entrance fees for affractions 
7) Souvenir    8) Other (Please specify) 

Part 2 : Details concerning yours reasons for traveling to Cambodia to Angkor 
Wat and Angkor Thom. 

14. What was your reason for taking a holiday? 
1) You had more vacation time 2) More income 
3) More saving   4) Convenient traveling time 
5) Other (indicate) 

15. The reason you decided to come to Cambodia (Angkor Wat and Angkor 
Thom) 

1) Cambodia is less expensive than other countries 
2) Advantage of the current exchange rate 
3) To study Cambodia’s unique culture 
4) Wonder Angkor Wat and Angkor Thom 
5) The wide variety of art, culture, nature and history 
6) The wide variety of food, fruit and flower 
7) The development of places and civilization 
8) The safety of yourself and your belonging 
9) Other (indicate) 

16. Did you make your own decision to come to Angkor Wat and Angkor 
Thom or was it suggested by someone else? 

1) I made my own decision 
2) It was suggested by some one else
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Part 3 : How do you rate the level of attitudes in Angkor Wat and Angkor Thom? 
1 = Below average 2 = Acceptable 
3 = Satisfactory   4 = Pleasing 
5 = Extremely satisfactory 

Level of Attitudes 
Issue

5 4 3 2 1

17. The ease of finding information about 
sightseeing in Angkor Wat and Angkor 
Thom 

18. The government service section 

19. The old culture and art is worth studying 

20. The convenience of entering tourist 
attraction areas 

21. Wage rate properly service tour 

22. The service provided by the travel 
agencies in Angkor Wat and Angkor 
Thom 

23. The convenience of an service in 
Transportation

24. The convenience of the immigration 
service

25. The convenience of the customs service 

26. The convenience of the shopping in 
Angkor Wat and Angkor Thom 

27. The quality and standard of service in 
accommodations 

28. The accommodation rating in Siemreap 

29. The Transportation rate in Siemreap 

30. The food rating in Siemreap 

31. Contentment in promotion 5 aad1person 

32. The prices of souvenirs in Siemreap 

Part 4 : Your other suggestions 
…………………………………………………………………………………………
……………………………………………………………………………………
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