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ABSTRACT

The objective of this research is to study Purchasing Behavior of Foreign Tourists
Towards Artificial Flowers in Chiang Mai Province.

Data were collected from 400 foreign tourists who purchased artificial flowers in
Chiang Mai province at 4 artificial distributors as Baan Taawai, Tapae walking street,
Night Bazaar Chiang Mai and Northern Village (In Robinson Chiang Mai %2 Floor).
The sample was selected by Quota sampling and was analyzed using the descriptive statistics:
frequency, percentage and mean.

The results of study were as follows. Most samples were females aged between
26-35, working as private employee and own business/commercial, and living in Europe and
Asia. The main reason to buy artificial flowers were inexpensive when compared against
a foreign country, the purpose to buy artificial flowers were personal use. Most people used
artificial flowers to decorate places/houses/offices/shops/expo etc; In addition would like artificial
flowers to be made from Sa paper especially decorate products such as flower light bulb, flower
for decorations etc. The most popular place to buy artificial flowers in Chiang Mai were
at Tapae walking street, the average fee paid for artificial flowers in Chiang Mai was between

501 - 1,000 Baht and quantity bought was 6 — 10 pieces each time. Friends would usually



accompany when buying artificial flowers in Chiang Mai, but the purchaser still made
the decision when purchasing the artificial flowers. Most people did not get any information
regarding artificial flowers in Chiang Mai; however, most of the information which was obtain,
was via friends.

Marketing factors influencing buying artificial flowers towards foreign tourists
found that promotion factors was the most important level; product, price and place were
at a high level of importance.

The product factors that had an average level of consistency were: the quality of
the product, durable of product, and the product’s realism to that of fresh flowers.

The price factors that had an average level of consistency were: the price is suitable
for its quality, the price is negotiable, and the price is clearly displayed.

The place factors that had an average level of consistency were: the place is easily
accessible in town, the place is attractive, and the overall place in town.

The promotion factors that had an average level of consistency were: the product is
sold by a reliable seller and the availability of cash discount (Same level), the seller has
a high level of product knowledge, and the product is sold by someone who can communicate in

another foreign language.



