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Questionnaire

Subject “Purchasing Behavior of Foreign Tourists Towards Artificial Flowers in Chiang

Mai Province”

The purpose of this questionnaire is to study the Purchasing Behavior of Foreign Tourists

Towards Artificial Flowers in Chiang Mai Province by Post Graduate Students of the Faculty of

Business Administration Chiang Mai University. All answers will be secured and used for study

only. Thank you for your kind cooperation.

Waratchaya Chantarapraphaporn -----

Section 1 General Information

Indication Please mark v in front of your answer.

2. Gender
( ) 1. Male (
2. Age
() 1. Under 20 years old (
( )3. 26—30yearsold (
( )5. 36-—40 yearsold (
( )7. 46— 50 years old (

3. Occupation

() 1. Student/College (

( ) 3. Private Employee (

( )5. Own business/commercial (
4. Country

( ) 1. Europe (

( )3. America (

( )5. Africa (

) 2.

) 2.
) 4.
) 6.
) 8.

)2.
) 4,
)6.

) 2.
) 4.
) 6.

Female

20 — 25 years old
31 —35 years old
41 — 45 years old

Over 50 years old

Government Official /State Enterprise
Housewife-husband/Unemployed

Others (Please specify)........cccovverennnee.

Asia
Oceania

Middle East

() 7. Others (Please Specify)........ccoeviviiniiiiiieeeeeeenes
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5. Average income per month

( ) 1. Under $USD 500 ( )2. $USD 500-1,000
( )3. $USD 1,000-1,500 ( )4. $USD 1,501-2,000
( )5. $USD 2,000-2,500 ( )6. Over $USD 2,500

Section 2 Purchasing Behavior of Foreign Tourists Towards Artificial Flowers
Indication Please mark v in front of your answer.
6. What is the main reason you buy artificial flowers? (Please tick only one)
( ) 1. Chiang Mai is famous for handicraft distributors.
( )2. There are many handicraft distributors in Chiang Mai.
() 3. There are many kinds of artificial flowers Chiang Mai.
( )4. Admire artificial skill of Chiang Mai labors.
( )5. Inexpensive compare with foreign country.
() 6. Others (Please SPECITY).....ccvvveirieirieriiereeieeeieereeere e
7. What is your main purpose for buying artificial flowers?
(Please tick only one)
() 1. To give as either a gift or present. ( )2. To use personally.
( ) 3. To trade/sell to others. () 4. Others (Please specify)...........
8. How do you use artificial flowers? (Can be more than one answer)
() 1. To decorate places/houses/offices/shops/expo etc.
( )2. To replace ribbon on Flower basket/Gift set box.
( ) 3. For wedding ceremony such as garland for bride, garland for hair decorate etc.
( ) 4. For graduated ceremony such as flower bouquet, garland of flower etc.
( ) 5. To pay respect to the Buddha such as garland of flower, flower vase etc.
( ) 6. Puton products to add value such as photo album, light bulb, key ring etc.
() 7. Others (Please SPECIfY)......coovveieiirieieeeeeeeeeeeee e,
9. What kinds of material would you like your artificial flowers to be made of?
(Can be more than one answer)
() 1. Sapaper artificial flowers (' )2. Polyester cloth artificial flowers
( ) 3. Lotus fabric artificial flowers ( )4. Stocking artificial flowers

() 5. Fish scales artificial flowers ( ) 6. Corn Hull artificial flowers



10.

11.

12.

13.

()7
()o.
()1L
()13
()14
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Sa-Nho tree artificial flowers ( ) 8. Wood artificial flowers
Foam artificial flowers () 10. Rubber Leaf artificial flowers
Thai Clay artificial flowers () 12. Japan Clay artificial flowers

Artificial flowers made from fresh flowers (Dried flowers)

Others (Please SPECITY)......cuiveirieirieriiireiieieeeesreeee e

Which products made from artificial flowers do you like the most?

(Please tick only one)

()L
()2
()3.
()4
()5
()e.

Stationeries such as notebook, pencil, name card box etc.

Indoor appliances such as tissue paper box etc.

Decorate products such as flower light bulb, flower for decorations etc.
Fashion products such as hair-decorations, bangle, necklace etc.

Little gift products such as perfume-bag, small-flower etc.

Others (Please SPECify)......cevviieriiecieieicreeieeeeere e,

Where did you buy artificial flowers in Chiang Mai?

(Can be more than one answer)

()L
(3.
()4
()s.

Baan Taawai (' )2. Tapae walking street
Night Bazaar Chiang Mai
Northern Village (In Robinson Chiang Mai 1"/2"™ Floor)

Others (Please SPECITY).....ocviveririeiriireeireeiieeieree et

How much do you spend on artificial flowers in Chiang Mai each times?

(Please tick only one)

()L
()3
()5

Under 100 Bath ( )2. 101-500 Bath
501-1,000 Bath ( )4. 1,001-1,500 Bath
1,501-2,000 Bath ( )6. Over 2,000 Bath

How many pieces of artificial flowers do you buy in Chiang Mai?

(Please tick only one)

()L
()3.

Under 5 pieces ( )2. 6—10pieces

11 15 pieces ( )4. Over 15 pieces
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14. Who accompanies you when you buy artificial flowers in Chiang Mai?

((Please tick only one)

()1. Me ( )2. My family
( ) 3. Relatives ( )4. Friends

( ) 5. Girlfriend/boyfriend ( )6. Colleagues

() 7. Others (Please specify).........cccueveue....
15. Which person influences you the most when making a decision to purchase artificial

flowers in Chiang Mai? (Please tick only one)

( )1. Me ( )2. Couple (husband or wife)
( )3. Parents ( ) 4. Relatives

( )5. Friends ( ) 6. Girlfriend/boyfriend

( )7. Colleagues ( )8. Retailer

() 9. Others (Please SPECITY).....cevveiriireriireieerieeteecreee e
16. Did you get any information regarding artificial flowers in Chiang Mai?
(Please tick only one)
( ) 1. Yes (Please go to Question 17) ( )2. No (please go to Section 3)
17. Where do you get information regarding artificial flowers in Chiang Mai?
(Can be more than one answer)
( ) 1. Friends
() 2. Internet (Email/Websites)
() 3. Group tour/tourist public relations of Thailand.
( ) 4. Foreign media such as television/newspapers/foreign magazine etc.
( )5. Local media in Chiang Mai such as local newspapers/leaflets/brochures/
public relations document etc.
() 6. From Part artificial flowers entrepreneur.

() 7. Others (Please SPECITY).....coivriirrireiireiriereesteeseeeee e
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Section 3 Marketing mix factors of artificial flower

Indication please mark v in the blank space of important level which match with your opinion in each

description items.

Level of important

Marketing Mix
Maximum | High | Medium Low Minimum

1. Product

The quality of the product.

The product is realistic to that of

fresh flowers

There are a wide selections of

products.

The product is durable.

The product can be modified and

changed.

The product can be made to order.

The product can be delivered on

schedule.

The quality of product of guaranteed.

2. Price

The price is suitable for its quality.

The price is less than that of fresh

flowers

The price is clearly displayed on

the product’s label.

The price is negotiable.

The company can offer credit for

bulk purchases.

Credit card is acceptable.
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Marketing Mix

Level of important

Maximum

High

Medium

Low

Minimum

3. Place

The size of the place.

The atmosphere of place.

The place is attractive.

The overall place in town.

The place is easily accessible in

town.

The place has plentiful parking

spaces.

The shop has convenient opening and

closing time.

4. Promotion
The product is advertised in foreign

publication and media.

The buyer can be communicate via

website or email about product.

The product is sold by a reliable

seller.

Provide samples of the products.

The product is sold by someone who
can communicate in another foreign

language.

The seller has a high level of product

knowledge.
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Marketing Mix

Level of important

Maximum

High

Medium

Low

Minimum

The availability of cash discount.

The availability of bulk purchase

discount.

Section 4 In your opinion, what are the main problems when buying artificial flowers in

Chiang Mai province, and what recommendations do you have to solve these problems

(F ALY ) 2

---Thank you very much for your time ---
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Artificial Flower Picture

Sa paper Artificial Flower

Lotus fabric Artificial Flower %

Stocking Artificial Flowers
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Fish scales Artificial Flower

Corn Hull Artificial Flowers

Sa-Nho Artificial Flower

Foam Artificial Flowers
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Rubber leaf Artificial Flowers

Thai Clay Artificial Flower

9 A
piBE
| '_.’, > L\ﬂ

Japan Clay Artificial Flower

Artificial Flowers made from Fresh flower (Dried flowen)
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