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ABSTRACT

The objective of this independent study was to understand the Promotion Mix Factors
Affecting Decision to Use Credit Card Issued by Krungthai Card Public Company Limited in
Mueang Chiang Mai District. This study surveyed 400 customers who used credit card issued by
Krungthai Card Public Company Limited and pay for goods or services in Mueang Chiang Mai
District. The sample was separated to Krungthai Bank Public Company Limited branch in 19
branches and KTC Touch in Central Chiang Mai Airport. The data were analyzed using
descriptive statistics.

The results of the study show that most are women, aged 30 years, company employee
with bachelor degree, salary between 20,001 — 30,000 baht per month. The most preferable credit
card is Generic Card type with a frequency of usage between 2-5 times per month, at the spent
amount will usually be lower than 5,000 baht per month for food and beverage.

Promotion Mix Factors show that the factors which effect at a high level are sales
promotion, personal selling, direct marketing accordingly. The factors which effect at an average

level are advertising, events and experiences and public relation accordingly.



