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ABSTRACT

The purpose of this independent study was to study the satisfaction of business
administration students towards services of Lampang College of Commerce and Technology.
Questionnaires were used by convenience sampling for data collection from 323 samples. The
data was analyzed using descriptive statistics in terms of frequency, percentage and mean.

The respondents were satisfied with almost aspects of services marketing mix at a
high level except physical evidence was at a moderate level. The sub-factors of the services
marketing mix with the highest mean score were as follows

The sub-factor for product was the opportunities provided from the college to
students in serving the communities. For price it was loan services for students. For place it was
for convenience for contacting advisors. For promotion it was teachers and parents meeting every
semester. For personnel it was qualified teachers. For process it was quick and convenient
admission, and sufficient light in the classroom was for physical evidence.

All of these sub factors was at a high level of satisfaction.



