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ABSTRACT

The objective of this study was to study consumer behavior towards purchasing audio
and visual appliances in Mueang Lampang, District. The data were collected by using
questionnaires completed by 400 consumers who purchased audio and visual appliances in
Mueang Lampang, District. The data were analyzed by descriptive statistics and the results are
shown in tables of percentage and frequency.

The study shows that most respondents are single males aged between 20-30 years,
holding bachelor’s degree. Their monthly income range between 15,001-20,000 baht. Their
family monthly income range between 41,001-50,000 baht. There were 3-5 people in their family
and live in their own house. Television is the most audio and visual appliance that they already
own.

Their behavior of purchasing audio and visual appliances, it was found that the latest
audio and visual appliance that they bought were DVD players which brand name include
SAMSUNG that cost between 3,001-5,000 baht. The reason for the purchase, to buy another in
appliance addition to what they already have . The major property for considering is useful of
appliances. The Audio and Visual appliance stores were selected based on price and quality are
reasonable, mainly from department stores. The purchasing decision was made by themselves.

Leaflet and television is the most influent form of advertising when matching their decision. They



read leaflet and brochures before making the decision. There was no exact date for purchasing. It
is most likely that consumers will make a purchase on pay day. Time that consumer usually come
to purchasing is between 1.01-5.00 p.m.; the frequency of purchasing is once a year. The purchase
was paid by cash. After purchasing, they kept the old one as a spare. The majority of the
respondents were satisfied in type brand name and store. They were not keen to recommend about
type brand name and store to friends.

The first three problems that affect purchasing audio and visual appliances is have less

goods, salesperson have not information about product and salesperson is not take care customers.



