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Abstract

The purpose of this independent study is to analyze the opinions of Chiang Mai
sub-dealers towards service marketing mix factors of One-2-Call payment service via mobile
phones.

The data was collected from 280 questionnaires given to Chiang Mai sub-
dealers who are authorized agents of Advance Info Services PCL. Statistical techniques used in
this study were frequency, percentage and average.

The obtained results indicated that most of respondents are female, who are
between the age of 21-30 years old. Most of them have bachelor degree and are business owners
who have been in the business for at least 2-4 years and have average monthly income from One-
2-Call payment service via mobile phones of approximately 10,000-20,000 Baht. Most of them
are authorized to make a decision about providing the One-2-Call payment service via mobile
phones and are still providing services at this moment. Average purchasing behavior is once a
day, mainly from Chiangmai Rai-wan Co. ,Ltd and Viengping network Co. ,Ltd. Their main

reasons for using One-2-Call Payment Service via Mobile Phones are as follows: i) it is easy to



purchase; ii) it is easy to sell; iii) it is safe, i.e., it is less vulnerable to getting stolen; iv) last but
not least, it can save some processing time.

According to the comments from Chiang Mai sub-dealers, the major factor that
has the highest impact on the One-2-Call payment service via mobile phones is the staff who
provides the service. The remaining factors, ranked according to the impact score from high to
low are: promotion, location and market opportunity, process in providing the service, price,
product quality, and appearance.

Major problems that sub-dealers have are the difficulty in contacting the Hot
Line service when assistant is needed, system failure or malfunction during providing service to
the customers, delay in providing solutions to the problems, and unrecoverable money that gets

added to the wrong phone number.



