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ABSTRACT

The objective of this study was to examine the employee engagement towards
Western Digital (Thailand) Company Limited. Data collection was conducted through a set of
self-administered questionnaire distributed to 400 employees of the Western Digital (Thailand)
Company Limited. Then, the collected data were analyzed by the use of frequency, percentage
and mean. The researcher, additionally, applied the inferential statistics namely the Independent
Sample T-test, the Analysis of Variance: ANOVA, and Linear Regression to analyze the research
data as well.

According to the survey results, most of the respondents were female, between 23-27
years old, Single and graduated in primary level, worked as daily labor (DL) in the Production
department. Their monthly income ranged averagely between 7,501-9,000 Baht and had been
working for the company for 4-6 years averagely.

The results of the study show that employee engagement of the company was at the
level of “Engaged” with the respondents’ opinion at the high level. The following engagement
components were ranked from the highest to the lowest: organization, human resource
development, Leadership and job. The factors that effected to employee engagement significantly
were human resource development and leadership. For personal factors, the factor that had been

significantly influential on engagement of organization were age of employee. While the factors



that had not been influential significantly on engagement of organization were sexual, educational

level, marital status, income level and working experience.



