d‘ A [ [ a a 9 [ 9
yorsoamsnuAdwLUdasy  idediudszaumsiaaiauinisvesginomidana ldaaly

=\ 1 ) A = 1
aaalodlny dunolio urealn
=\ v A = kY
R, UNASAY - InFundu
YSayan VINITFINIWMIUNG (MIFANMIYATIUAITUINYAT)

d‘ = 14 Y a
ﬂm%ﬂii&lfﬂi‘ﬂ’diﬂ‘leﬂﬂ]iﬂuﬂlluﬂjﬂi’)ﬁig
[] 4 an [
é}%lﬁlﬁ1ﬁ@1§1ﬂﬁﬁl %ﬁ]@] UITAU A BYTY Usesunssums

soemaninnisd saun oaaily Ty AITUMS
U )
NN

[

= o &~ S A = o A a v
MsfnyIATIl Iiagiszasameaniiilateaiulszaumsnainuinisvesginam
1 9 A 1o A = Il <] 9 9 =
dana laaTuamiaiioslnid Sunelioadolui munuswsiudeyalduuvaeuamuuuil
[ d A a 1 o A
Tasead1e sazmsdunibaidean 1nddsgneumsgsnamdewaliaa $1uau 4 510 41073
MIFUHBINUL VI taznTzviveya TaslditnsIteFnanin
9
J o a 1 @ [ a @
HANISANEINUIT anbazgsnamdena lddais 4 510 1lunungsnensenas
szoza lumsduiugsneeilgiuedsznie 1125 1 Tdwauwiinau-usanu oy

sENAN 11-15 au Swausiana liaaidmite dosige 11 vila tazuiniiga 1NN 26

v
= 1

Y v H
wiia dull s1eldmasvesnonms tesiiqa 80,001 UmAs I Lazifiga 11AN1 100,000
b4 [ v Y
vindu i YSumgnd deediga 21 au wazwinfiga winnia 51 audu'll gnald
3 9
anudiagannlumsvennantla-aiims Tassudauaal 02.00 83 15.00 4
HaN3INTIEHYeya nuNszauBninavesiliisdulszaumsaarauing Inade
a Y 1 9 A o o w Ay A o o o ¢ A~ Y Y
ganamidewa lfda Nszauanudiaguinie Aunaaduyt nwanbel Fordesvesiiu
9 1A v kY ) ] = a a o a
sazra Iduaasurasimdanuy Aumsiadimiie insvennanla-taiinsvesianis

A A a v Y Y 1 Yy v ! a
ﬂj'luﬁg’f]’lﬂslla\clwuﬂ')'NaUﬂ']‘luﬁ’lu ATUIIN ﬁ’lm’lﬁﬂﬂﬂia\jﬁ']ﬂ']llﬂ ATUNTITTILTITY



o I [ @

N1 819 ﬂTﬁGIJ']fJIﬂEJGlGISf)WUﬂQNIHGU']ﬂ f'?]}']uuﬂﬂﬁ ﬁﬂj1ﬂlﬂﬂﬂ“lﬂ\1ﬂﬂgﬂﬁ1 NITNITU

= Y [ a A A A I A Y o [ dw o daa
§1ﬂaglﬂﬂﬂwaqulﬂu@ﬂ1\1ﬂ Mﬂ'J'UJu1!%@ﬂﬂllﬁ3lﬂum1'}'}1\1€lﬂ ﬂﬁﬂiﬁﬂllazmuuﬂﬁuwu‘ﬁﬂﬂ

[ <3 o g Aa Aa a < a
ﬁ)wuwaﬂﬁ']l‘!ﬂﬁl\jﬂ']ﬂﬂ']w ﬁﬂ'ﬂlﬁ'Jﬂlj'JGlUﬂ13ﬂ']u'Jm31ﬂ1ﬂ1'§c§ﬂﬁuﬁ}1 NITAANU NITINUNU
o Y Y A ' A = =~ A
MNHUA ATUNTITUIUNIT milsluimmtmﬁ’JNLWENW’ﬂ UNTITUVIYDINIAA TDIUNIDATD
VDIAAIANIIND

ﬂmﬂWﬁWHﬂTi@a]ﬂﬂ?ﬂ"ﬁ ﬁf’) ﬁﬂ']uﬁﬁlf’)ﬂjﬂ ﬂ13@°1u38ﬂ313~|ﬁzﬂaﬂiuﬂ]iﬁ]@ﬂiﬂuax

v 1 a9

Al 1A a Y Y
ATY Qﬁuﬂ”liJ]liJLWfNW@(luﬂﬁ‘]Jiﬂ151ﬁllﬂgﬂﬂ1



Independent Study Title Service Marketing Mix Factors of Fresh Fruit

Wholesale Business in Mueang Mai Market, Mueang Chiang

Mai District.
Author Miss Rassamee  Pochalam
Degree Master of Business Administration

(Agro-Industry Management)

Independent Study Advisory Committee
Assistant Professor Theerakiti Navaratana Na Ayudhya Chairperson

Associate Professor Ratana Attabhanyo Member

ABSTRACT

The purpose of this study was to investigate the service market mixing factors of fresh
fruit wholesale business in Mueang Mai Market, Mueang Chiang Mai District. The data was
collected by structured questionnaires and in-depth interview from four fresh fruit wholesalers by
purposive random sampling method. Data analysis was performed based on qualitative research
methodology.

The results of the study indicated that all four fresh fruit wholesalers had family business
characteristics. The business duration spanned between 11-25 years whose numbers of employees
(office/labor) were 11 to 15. The number of the least and the most selling fresh fruits were 11 and
more than 26 kinds. The business incomes were ranging between a minimum of 80,001 to a
maximum of more than 100,000 Baht per day while the lowest and highest customers number
were 21 and more than 51 persons. The business took special care in the announcement of

business operating timetable from 02.00 AM to 03.00 PM.



The results from data analysis suggested that the level of service market mixing factors
had an influence on the fresh fruit wholesale business. The most important level included product
aspect viz. product image, business reputation, and unambiguous fresh fruit source. On the
distribution aspect, namely, the announcement of business operating timetable and cleanliness of
goods display area. In addition, on the price aspect, the customers should be able to negotiate the
price. On the marketing promotion aspect, the favorable choice included the use of selling
personnel. Furthermore, on the personal aspect, the staffs should be cordial to the customers, have
a well-informed knowledge about fruits, be able to ensure trust with customers, and have good
human relation. On the physical evidence aspect, the following traits were desirable viz. speedy
calculation of the product cost being purchased as well as the swift overall cash registering. The
process aspect included sufficient lighting inside the store, good ventilation, and adequate parking
space.

The problems encountered by service marketing were parking space, convenience of

parking, and inadequate delivery point to service the customers.



